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Proud to be the

“Earth Food Creator”

and committed to bringing you great
taste and a healthier and greener place
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CHARMAN ZEE R

On behalf of the board of directors (“the Board”) of Nissin Foods Company
Limited (“Nissin Foods” or the “Company”, together with its subsidiaries,
the “Group”), | am pleased to present our annual Environmental, Social and
Governance (“ESG") Report of the Group for the year ended 31 December
2025 (the "Reporting Period”).

As a publicly listed company and a leading food manufacturer in Hong
Kong, it is our core mission to deliver high-quality products while sustaining
business growth. We are dedicated to embedding ESG principles across
our operations, upholding a robust financial position, and continuously
strengthening our sustainability performance. ESG considerations are
increasingly central to our business strategy, helping us navigate emerging
risks, meet stakeholder expectations, and create long-term value for our
employees, customers, shareholders, and communities.
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CHAIRMAN'S MESSAGE E5RKR&:E

Under the direct oversight of our Board and senior management, we FEEFNSNERENEEEET  ZMAEHRS
regularly review and refine our ESG practices to ensure they remain aligned REERMORE e REREN  BREZIEE

with evolving business priorities and stakeholder expectations. This year, we TEFCOEBTRERNERE - NFE - KME
updated our materiality assessment to identify the ESG topics that are most FEEEEWTE LR ERMEERFNERS

relevant to our operations and stakeholders. The top three material ESG HENIRE e RkEhEE EZEN={ERE -
topics are: HEREZEER
Product Safety and As a food manufacturer, ensuring the {EARMEER  BRERNLZHEE
Quality safety and quality of our products remains KARKFIFEEEE SERREQREE
ERLARER fundamental to maintaining consumer HJRAFIE - HfIFERERML T EHEE
i trust and protecting public health. We % - $1TEEMNESRE LI - THFHES
continue to strengthen our food safety L1535l + WHARE A& ERIGEEHISEER

management systems, implement stringent  FE &g °
quality assurance processes, conduct regular

staff trainings, and maintain internationally
recognised certifications across our
production facilities.

o Health and Nutrition  As consumer awareness of balanced diets BEZH & & W& 8RR N (2 FF A )E 75 =\ 4077
RERLSE and healthier lifestyles continues to grow, we ~ FINEIETT - TFIABIRFAERES ERE
@ recognise the importance of enhancing the EHE21  HFFHEMEBR{LEMEC T A
nutritional profile of our product portfolio. FIBRE - BIEEFLIEIEIETEEMRINE
We continue to advance initiatives aimed at S @ ARIERFERARBRNFR - HEE
improving product formulations, including the & B HE iR I -
gradual reduction of sodium or sugar content
in selected products and the development of
healthier product options while maintaining
the great taste.
V Packaging As regulatory attention on packaging fEEERIBIFE NG DEREYNEE - 8
Management waste and consumer expectations for BEHRFRAETERNPETHIESHNES
A A aiEE environmentally responsible products T - F{P97REAE 12 B F 78 2 o A fn 48 A R it
continue to increase, we recognise the [EEPPAERIRFLZ BB RN o ZERK
importance of managing the environmental ~ F 5B ERIE 7T AE R - BEBER
impact of our packaging across the product &t » ZAITTERA DRIV HE @ WKRE
lifecycle and supply chain. Over the years, AIFEMBETE @ BIEERAZERENL
we have been taking progressive steps to B ##L -

optimise packaging design, reduce material
usage where feasible and explore more
sustainable packaging solutions, including
the use of green and recyclable materials.

The materiality assessment provided key insights that inform our strategic B2 AREARARE - AEFIRBE 5 AR M

direction and guide the allocation of resources to areas where we can 2% WoEBEMEEREBEREFELENNE
achieve the greatest impact. These insights help ensure that our ESG o BELORREHBEREMOIESE L@ RkERER
initiatives are integrated with business planning and operational decision- HERBELGERRELRS  FECHRRER
making, supporting both short-term performance and long-term resilience. REIE o

Our ESG efforts have been organised under four key pillars: Our Planet, BMNRE HehkE/TFREONAHRERERE
Our Product, Our People, and Our Community. Below are the key progress F o TBMeER] - B ER]  RFNEIIR
highlights: [BMtE] - U TRETEERBE -

Our Planet: We reinforce our commitment to environmental stewardship BRAEWIR  RPE BB DN - BAERYE R
by reducing emissions, improving resource efficiency, and enhancing BlEEREE  BEERFERONEARE - B

product packaging. To increase the accuracy of our environmental FHRIB R E R ERE - RPE( L RAFHES
reporting, we refined and expanded our Scope 3 emissions 4‘ Bt EEE - RMBEMEYEEEPHERE
calculation, reflecting our growing understanding of indirect ' i RN BRI TEN IR - fLH# L E ZEiae
environmental impacts across the value chain. Alongside rolling BRI - BT SIA T [ SHBHEER] -
out additional energy-saving initiatives, we introduced an Easy-Peel (’ P RA R UM o K2R - B HEEH

Composite Cup to further improve recyclability. Moving forward, we R  BREUBEREFR - WA
will continue to pursue emission-reduction initiatives, advance sustainable SIEFURE SRR B EM AT

packaging solutions, and evaluate the potential for formal greenhouse gas
emissions reduction targets.
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CHAIRMAN'S MESSAGE E5RKR&:E
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Our Product: Producing high-quality, safe, and sustainable food
products is central to our mission. Through strict protocols, industry-
recognised certifications, and innovative technologies, we work

to safeguard the integrity of our products. In response to rising
demand from health-conscious consumers, we have introduced the
Baked Grain Crispy Roll 21 to the Hong Kong market as a nutritious,
wholesome snack option, further demonstrating our commitment to
combining taste, quality, and health benefits.

Our People: Our employees are fundamental to Nissin Foods’ BFAWBEBI - EIRABRMBENYINE
continuous success, and we are committed to fostering an inclusive Ve, A EMBOEE—EES HEXFRHER
and supportive workplace that enables growth. Our human LI A REROEBIZERE - BMOANERBER LE
resource policies and initiatives promote professional development MIRE T RBERBRNEELER  BREE
at all career stages, ensuring a fulfilling experience across all BERENBEIHRESRENER - FR -

operations. This year, we further strengthened this commitment BB BFEMNEIHEIRBANEBE—F
through specialised training programmes and wellness campaigns, BT AR  EERABIMEN 2HEK
designed to enhance employee capabilities, engagement, and overall BEREREAL o

welfare.

Our Community: We actively contribute to societal well-being BMHHE - HMFAROTERIER BEES(FE
through community projects and strategic collaborations that ® FEENTETE  RMTELREEL SR
create meaningful social impact. Notable initiatives include our =Y NERMEBRNE AWRELSEDTELEES
5t year of operations of CUPNOODLES MUSEUM Hong Kong, f ‘ AFERF - HEEBERROBERS TIEE
scholarship programmes grooming future health educators and o ﬁﬁ MEMREERNEZEAANEZEFE
food & nutritional sciences professionals, extension of sports g & TREFHEPEY 2NEXREE2025ER
sponsorships, and participation in Food Expo 2025. Together, these Ve B Ih OIS 2 — o LLERVE B H R A 13 BS IR B A
efforts reinforce our commitment to supporting the communities we SRRt  EEAEREEREESN &
serve, promoting creativity and a healthy lifestyle, and creating shared value O ETSAINEE H R B E A HEGE

beyond our core business.

Staying true to our Group Philosophy = to be the “Earth Food Creator”, we FREBEER - KAMKAEmEIEE]  HMBER

continue to bring joy through food while advancing our commitment to a MFBE R EERELE  RRFTEHERITERERE -
healthier, more sustainable future. Looking ahead, we remain committed to BAlFEMNARRE —F G c BERK - RPIBEER
strengthening our ESG practices, deepening stakeholder engagement, and NebIRE  HEREAEE  RMEFHENE
exploring opportunities that support both environmental sustainability and ) WEBRRERTAEHE I RIBAIFEE - TRas R L
social progress. S BIERE o

Kiyotaka Ando ZERBE

Chairman EER

Nissin Foods Company Limited HERa AR A]
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ABOUT NISSIN FOODS FEIE"EI,E =1-1

Nissin Foods has key business in the manufacturing and sales of noodles,
retort foods, frozen foods, beverage products, snacks, and vegetable
products, as well as in the provision of research and publicity services. The
Company has been listed on The Stock Exchange of Hong Kong Limited since
December 2017.

GROUP PHILOSOPHY
EARTH FOOD CREATOR

We are dedicated to exploring the possibilities of creating delicious food
and to contributing to society by bringing our customers the pleasure of
eating. Being an "EARTH FOOD CREATOR”, we aspire to go beyond food
manufacturing by serving the world with the source of life, as our major
source of material grows from land and soil. The mission of Nissin Foods is to
create and continue producing food using the resources the Earth provides.

THE SPIRIT OF OUR FOUNDER

The four tenets adopted by Mr. Momofuku Ando, our founder, form the
basis of our Group Philosophy and serve as the Group's abiding values.
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Peace will come to the world when
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Eat wisely for beauty and health

For the latest information about the Group, please visit:
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Create foods to serve society
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Food related jobs are sacred profession

FEBUATEETRASENREHEM -

Nissin Foods’ corporate website -

Corporate and financial information, links to related companies, subsidiaries and key
brands, sustainability highlights and reports, and media materials, all in one place.
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Nissin Foods (Hong Kong) Charity Fund’s website —

As the charitable arm of the Group, established by a trust deed, the Charity Fund drives
projects to advance education, support people in need, and carry out charitable works
beneficial to the Hong Kong community.

RERMEBEEESHU-
ERASENERZONT AN INESHE  REEBRZTRRBEDHRE R
BEREZATREED  URTEREELERNEZTHE -

Nissin Foodium membership programme on WeChat -
Offering a host of exclusive benefits, rewards, and interactive games for members to
discover and enjoy. In Chinese Mainland, it is also an e-commerce platform.

BERERmBRESRTE-
Nissin Foodium  Nissin Foodium %ﬁ;/‘iﬁﬁljgﬁ%%@ P REREBEEH
Chinese Mainland Hong Kong —EETEEFE -
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ABOUT THE REPORT BIRZRIRES

The Environmental, Social, and Governance (ESG) Report serves as a vital
communication tool, detailing the Company’s enduring commitment
to sustainability and societal contribution, aimed at a diverse array of
stakeholders. The Company has diligently pursued a multitude of strategies
to minimise its environmental impact. These encompass measures to reduce
pollution and emissions, optimise the use of raw materials, advance water
and energy efficiency, strictly adhere to environmental regulations in the
jurisdictions in which we operate, and robust mechanisms for responding
to environmental emergencies. Beyond environmental stewardship, we
have instituted comprehensive policies and initiatives across employment,
occupational health and safety, quality assurance, anti-corruption, and
whistleblowing. These policies are integral to refining both operational
excellence and employment standards.

The Report, available in both Chinese and English, can be accessed on the
Group's official website www.nissingroup.com.hk and the Stock Exchange’s
portal www.hkexnews.hk.

REPORTING BOUNDARY

The Report primarily addresses the manufacturing and sales processes of
instant noodles, granola, frozen foods, and snack products within the Group.
It encompasses an analysis of twelve representative plants', including three
located in Hong Kong, six in Chinese Mainland, and three in Vietnam, South
Korea, and Australia (hereinafter collectively referred to as the “Sites of
Operation” in this Report), for the fiscal year concluding on December 31,
2025. The Report provides a comprehensive overview of the Group’s ESG
management approach, including initiatives and environmental performance
metrics for the reported period.

REPORTING STANDARD

This ESG Report adheres to the Environmental, Social and Governance
Reporting Code (“ESG Reporting Code”) as stipulated in Appendix C2 of the
Rules Governing the Listing of Securities on the Stock Exchange. The Report
is anchored in the principles of materiality, quantitative clarity, balance,
and consistency. To enhance the reliability of the Report, we have engaged
an independent consultant to validate the environmental and social key
performance indicators (KPIs) presented in this Report. The Report concludes
with an ESG Reporting Code content index, designed for convenient
reference.

CONFIRMATION AND APPROVAL

The contents of the Report are derived from the Group's official
documentation, management reports, and operational data. It received
formal approval from the Board in March 2026.

OPINION AND FEEDBACK

Nissin Foods places immense value on the perspectives and feedback of all
its stakeholders. Should you have any inquiries or comments concerning the
Report, please reach out to the Group via the following channels:

Address: 11-13 Dai Shun Street, Tai Po Industrial Estate, Tai Po, New
Territories, Hong Kong
Email:  info@nissinfoods.com.hk

! The twelve representative plants included three representative plants (Nissin
Plant, Winner Plant, Wintai Plant) in Hong Kong, six representative plants
(Shunde Plant, Fujian Plant, Zhejiang Plant, Zhuhai Winner Plant, Zhuhai
Nissin Plant, Dongguan Plant) in Chinese Mainland, three representative
plants in oversea regions (Nissin Vietnam, Kemy Food, and ABC Pastry).
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_STAKEHOLDERENGAGEMENT11f

OUR STAKEHOLDER GROUPS

Recognising the importance of effective stakeholder engagement, we highly
value each stakeholder group’s unique role and employ tailored engagement
channels to gather different opinions and expectations that they consider
material to our operation and development. We leverage stakeholder
opinions in our business activities to promote and enhance sustainable

development.

Key Stakeholders
TERGE

®9® Board Members & Senior

.w Management

EEgRERSREERE
‘Q‘ Employees
=]
. Suppliers
g! fLpER
Distributors
iﬁ} B8
w Customers (Retailers)
EF (ZER)

Consumers (End Users)

e BxE (A HF)

69 Shareholders/Investors

A= gx o was

Media

e

Regulatory Bodies
EERE
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Engagement Channels

Board Meetings;
Surveys and interviews;

Nissin Internal Newsletter;

Directors’ training

Surveys and interviews;

Performance appraisals;
Nissin Internal Newsletter;
New staff orientation and training

Supplier screening and assessments;

Business meetings

Business meetings;

Feedback and consultation sessions;
Digital communication platforms

Business meetings and reviews;
Trade shows and exhibitions;

Feedback surveys;

Digital communication platforms

Customer enquiry emails;

Nissin E-newsletters;
Social media;

Customer service hotline;

Surveys;
Consumer events;

In-store demonstration;

Nissin Foodium —

Nissin Foods membership scheme

Interim/Annual Reports;

Company website;

Results Announcements;
Announcement and Circulars;

General Meetings;

Investor meetings and conferences;

Roadshows;
Analysts briefings;
Emails

Press releases;

Feedback and responses to media enquiries

Reports on compliance;

Industry events

CECAFRE  HEREARE
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STAKEHOLDER ENGAGEMENT Rin &2

2025 MATERIALITY ASSESSMENT

2025F B EM TG

Issue and Topic Issue Issue
Identification Prioritization Validation
BER BEBELHF BRERHE

Material Topic Identification

In 2025, we refreshed our prioritisation of material sustainability topics
through a comprehensive materiality assessment, further refining the
relevance and focus of our ESG strategy. The assessment incorporated
desktop research, peer benchmarking, and structured stakeholder
engagement to capture evolving regulatory developments, industry trends
and stakeholder expectations. Based on this process, we identified and
prioritised 14 core sustainability topics that represent the most significant
ESG issues for the Group.

This year’s assessment also incorporated four newly introduced topics to
reflect the changing risk landscape and stakeholder priorities. Occupational
Health and Safety was included to further strengthen our focus on
safeguarding employees and maintaining safe working environments across
all operations. Labour Rights and Standards was added in response to
increasing global attention on responsible employment practices and ethical
supply chains. Complaints Handling Mechanism was introduced to reinforce
transparency and ensure that stakeholder concerns can be addressed through
clear and effective channels. In addition, Customer Data Privacy and Data
Security was incorporated to reflect rising cyber security risks and growing
expectations regarding the responsible handling and protection of customer
information. Together, these updates ensure that our ESG priorities remain
aligned with emerging sustainability challenges and the expectations of our
stakeholders.

Material Topic Prioritisation

Building on the assessment framework established in 2024, we further
refined our approach in 2025 to strengthen the robustness and transparency
of our prioritisation process. During the year, we engaged our key
stakeholder groups through targeted online surveys to evaluate the
relevance and significance of identified ESG topics. The survey was designed
to systematically capture stakeholders’ perspectives on both the impact
materiality and the financial materiality of each issue, enabling a balanced
assessment of how our activities affect the environment and society, as well
as how sustainability-related factors may influence the Group’s financial
performance and long-term value creation.

A total of more than 500 responses were received through the stakeholder
surveys. The responses were systematically analysed and consolidated to
derive the preliminary scoring for each ESG topic, taking into account the
relative importance assigned by stakeholders under both the impact and
financial materiality dimensions. This process enabled the Group to establish
a structured basis for identifying and prioritising the ESG issues that are most
relevant to our operations and long-term development.

AERRARAR
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STAKEHOLDER ENGAGEMENT Rin &2

Material Topic Validation

Following the prioritisation process, the preliminary assessment results and
scoring outcomes were subject to an internal validation process to ensure
their accuracy, relevance and alignment with the Group’s strategic direction.
The analysis results, including the proposed ranking of ESG topics and the
corresponding materiality matrix, were presented to the Board of Directors
and the Management Committee for review and discussion.

During this process, senior management and the Board evaluated whether
the prioritised topics appropriately reflected the Group’s operational
realities, risk exposure, regulatory environment and long-term business
strategy. Consideration was also given to industry developments,
emerging sustainability risks and opportunities, and the expectations of
key stakeholders. Based on this review, the Board and the Management
Committee confirmed the final list of material ESG topics and endorsed the
results of the materiality assessment.

Communication and Planning

The materiality assessment confirmed that the identified sustainability topics
are closely aligned with the Group’s strategic direction and operational
priorities. The assessment also highlighted several emerging areas of
importance, including Customer Data Privacy and Data Security and
Complaints Handling Mechanism, which were incorporated following a
comprehensive evaluation based on the principles of double materiality.
These additions reflect the evolving regulatory landscape, increasing
digitalisation of business operations and heightened expectations from
consumers and other stakeholders regarding transparency, accountability and
responsible data management.

Following the validation of the material topics, the Group has integrated
the assessment outcomes into its sustainability management and planning
processes. Relevant departments and business units are responsible for
addressing the identified topics through targeted policies, operational
measures and improvement initiatives. The prioritised topics also serve
as a key reference for establishing sustainability objectives, monitoring
performance indicators and guiding internal resource allocation to ensure
that the most significant ESG risks and opportunities are systematically
managed.

To ensure continued relevance, the Group regularly reviews and monitors the
materiality of ESG topics in light of changes in the operating environment,
regulatory developments and stakeholder expectations. The results of
the assessment and subsequent actions are communicated through our
sustainability disclosures and other stakeholder engagement channels,
enabling stakeholders to understand how the Group identifies, manages and
responds to key sustainability issues.

MATERIALITY MATRIX 2025

Under the double materiality framework, we assessed 14 ESG topics that
are considered most relevant to the Group’s operations and long-term
development. The results of the assessment are presented in the materiality
matrix below, which reflects the relative significance of each topic in
terms of its potential financial impact on the Group and its impacts on
the environment and society. Based on the final scoring, the topics were
categorised into three tiers to indicate their relative level of importance.
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The 14 topics identified through the assessment received different
materiality ratings from both senior management and external stakeholders.
Among them, Product Safety and Quality, Health and Nutrition, Packaging
Management, Supply Chain and Sourcing, and Customer Data Privacy and
Data Security emerged as the five most material ESG topics for the Group.

o The continued prominence of Product Safety and Quality and
Health and Nutrition reflects their fundamental importance to
the Group’s business model as a food manufacturer. Ensuring that
products consistently meet stringent quality and safety standards
is essential for protecting consumer health, maintaining regulatory
compliance and safeguarding brand reputation. At the same
time, increasing public awareness of balanced diets and healthier
food choices has heightened stakeholder expectations for food
manufacturers to improve the nutritional profile of their products.

o Packaging Management and Supply Chain and Sourcing were
identified as key ESG priorities, highlighting their direct environmental
and social implications across the product lifecycle. Heightened
regulatory attention on packaging waste, particularly plastics,
alongside increasing consumer awareness of environmental issues,
has intensified expectations for food manufacturers to adopt more
sustainable packaging solutions and improve resource efficiency. At
the same time, responsible supply chain management has become
increasingly important in ensuring product quality, maintaining
operational resilience and addressing environmental and social risks
associated with upstream sourcing.

o Customer Data Privacy and Data Security, introduced as a new
topic in this year’s assessment demonstrated strong performance
across both materiality dimensions. This reflects the rapid digitalisation
of consumer engagement channels, including e-commerce platforms,
loyalty programmes and digital marketing activities, which involve the
collection and processing of customer information. As cyber threats
and regulatory scrutiny continue to intensify globally, stakeholders
increasingly expect companies to implement robust data protection
measures and effective information security governance.
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OUR RESPONSE TO THE TOP FIVE MATERIAL
ESG TOPICS

In response to the five most material ESG topics identified through the
assessment, the Group has implemented a range of management measures
and initiatives to address the associated risks and opportunities.

Product Safety and Quality: \WWe maintain stringent quality assurance
and food safety management systems across our manufacturing
operations, supported by rigorous testing procedures, supplier quality
controls and internationally recognised food safety standards.

Health and Nutrition: The Group continues to enhance the nutritional
profile of its product portfolio through product reformulation, research
and development, and the introduction of healthier product options.
Initiatives such as gradual sodium reduction and improved ingredient
selection support our efforts to promote balanced dietary choices while
maintaining product taste and quality.

Packaging Management: The Group actively explores opportunities
to improve packaging sustainability by optimising packaging design,
reducing material usage and promoting recyclable or environmentally
friendly materials where feasible. We aim to minimise packaging-
related environmental impacts across the product lifecycle.

Supply Chain and Sourcing: We work closely with suppliers to
promote responsible sourcing practices and strengthen supply chain
oversight. Through supplier engagement, evaluation and monitoring
processes, we seek to ensure that our upstream partners adhere to
relevant environmental, social and quality standards while maintaining
stable and reliable supply networks.

Customer Data Privacy and Data Security: We strengthen our
information security governance by implementing robust data
protection policies, access control mechanisms and cybersecurity
management practices. These measures aim to safeguard customer
information collected through digital platforms and ensure compliance
with relevant data protection regulations.
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BOARD-LEVEL GOVERNANCE

Our ESG governance is overseen at the highest level, with the Board directly
accountable for the Company’s ESG strategy, risks, and opportunities. This
top-down approach ensures ESG issues consistently receive strategic focus
and are embedded in corporate decision-making. Specific ESG duties are
delegated by the Board to the Management Committee, which includes
Executive Directors, senior management, and business unit heads, led
by the Chief Executive Officer. This committee reviews the Group’s ESG
performance in detail and reports its findings and recommendations to the
Board annually.

The Board is regularly informed about sustainability-related risks and
opportunities through structured reporting. The Management Committee
conducts an in-depth annual review of the Group’s ESG performance and
presents its findings and recommendations directly to the Board, ensuring
sustainability considerations are consistently embedded in the oversight of
the Group's strategy, major transactions, and risk management processes.

To strengthen ESG governance effectiveness, our senior management and
Board members receive ongoing training on the latest ESG and sustainability
developments, including evolving reporting standards for listed companies.
This consists of an annual director training programme led by our internal
and external professional staff, which covers regulatory updates from the
Hong Kong Exchanges and Clearing Limited (“HKEX"), changes to the
Companies Ordinance, the expansion to a paperless regime, and emerging
climate-disclosure trends. The capability building at the senior management
level equips Nissin Foods' leadership to guide the Company’s sustainability
efforts with up-to-date knowledge.

Our ESG strategy undergoes a thorough review to ensure alignment with
Nissin Foods' sustainability goals and corporate values. Insights from risk
interviews with non-independent directors and management across key
departments and subsidiaries are incorporated into the Enterprise Risk
Management (ERM), ensuring that ESG risks are actively managed and
supervised at the highest level of the organisation.

MANAGEMENT-LEVEL GOVERNANCE

At the management level, senior executives are accountable for overseeing
the practical execution of plans to address sustainability-related risks and
opportunities. Business unit heads and managers are being delegated
the responsibilities to implement ESG risk management procedures and
mitigation strategies. In 2025, we further refined our risk management
framework by conducting a thorough review and refreshing our operational
risk assessment. This process ensures our risk profile accurately captures
both the current external landscape and internal operational dynamics, as
well as newly emerging ESG-related challenges. Moving beyond compliance,
this detailed review strengthens our agility and responsiveness in addressing
the rapidly evolving ESG landscape. It reflects our ongoing commitment
to continuously enhance our governance and risk management strategies,
ensuring they remain aligned with global best practices and the dynamic
nature of sustainability issues.
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BUSINESS ETHICS %t

Nissin Foods maintains a strong and clear framework to uphold integrity
and prevent corruption. Our commitment is demonstrated through detailed
policies and active measures that promote a culture of honesty, transparency,
and accountability. We enforce a strict zero-tolerance stance against bribery,
fraud, and corruption in all aspects of our business. Our Anti-Bribery and
Corruption guidelines, supported by our Whistleblowing Policy, form the
cornerstone of our ethical conduct. These documents provide clear direction
to our directors, officers, and employees on meeting legal and ethical
standards, ensuring responsibility and reinforcing an environment where
principled behaviour is fundamental.

ANTI-BRIBERY AND CORRUPTION

Our Anti-Corruption Policy, along with the Anti-Bribery Policy, Employee
Handbook, Nissin Foods Group Code of Conduct, and Internal Compliance
Policy, governs the actions of all directors, officers, and employees. These
documents establish clear guidelines for engaging in business with integrity
and ethical standards, thereby significantly mitigating the risk of corruption
and bribery.

At the core of our ethical governance is the Internal Audit Department (IAD),
which plays a crucial role in identifying potentially fraudulent activities and
enhancing compliance with regulations. The IAD reports significant violations
to the Board each year, detailing notable fraud incidents and the findings
from investigations. The Board bears the ultimate responsibility for effectively
monitoring and managing related risks.

In 2025, we reinforced our commitment to ethical practices by conducting a
series of contract risks and law-related training sessions for our employees.
The training series is part of our ongoing effort to ensure regulatory
compliance and uphold high ethical standards in our sales practices, while
promoting a culture of compliance and ethical conduct. We continuously
monitor the regulatory landscape and update our ethical policies to maintain
the highest standards of integrity across all operations. During the reporting
period, no legal proceedings were concluded against Nissin Foods or any of
our staff concerning corrupt practices.

WHISTLEBLOWING

We maintain clear and accessible whistleblowing policies to support the
reporting of fraud and misconduct. The Whistleblowing Policy applies to the
Company and all its subsidiaries, providing explicit guidance for directors,
officers, employees, and stakeholders on how to submit reports with
guaranteed confidentiality and the option to report anonymously.

Upon receipt, reports are investigated internally or referred to external
parties as appropriate. Following the investigation, the Group’s Compliance
Committee prepares a summary of findings, outlining impacts and
recommending corrective actions. Relevant management then reviews the
case to determine any necessary disciplinary steps, with the Compliance
Committee providing oversight to ensure fairness and thorough consideration
before final decisions are made.

In 2025, we conducted a scheduled review of our Whistleblowing Policy to
ensure it remains aligned with regulatory developments and best practices in
governance. Regular evaluation and refinement of our policies are essential
to sustaining accountability across our operations and upholding our core
values of honesty and integrity in all aspects of our business.
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With a strong sense of responsibility, we recognise that sustainable business
practices are fundamental to protecting the planet for future generations.
Our environmental efforts reflect a unified vision to operate responsibly,
strengthen resource management, and align our actions with globally
recognised sustainability objectives. Beyond meeting regulatory requirements,
we continue to advance innovative practices and rigorous standards that
enhance our overall environmental performance and reinforce our role in
safeguarding our planet.

EMISSIONS

Overview of GHG Emissions in Our Operations

We have continued to track and control our Greenhouse Gas (“GHG")
emissions, with a focus on emissions from our manufacturing operations
this year. By identifying key emission sources and implementing targeted
reduction measures, we made significant progress in reducing our
environmental impact. Our efforts remain focused on reducing our carbon
emissions and ensuring that our business practices align with global
sustainability objectives.

To enhance the accuracy and credibility of our emissions data, we engaged
an independent consultant to conduct a comprehensive carbon assessment.
The assessment follows international standards, including ISO 14064, and
adheres to guidelines issued by the National Development and Reform
Commission in Chinese Mainland, as well as applicable building standards in
Hong Kong.

With our decarbonisation initiatives well underway, we continue to closely
track and monitor our greenhouse gas emissions performance across our
operations. In 2025, our total carbon emissions moderately increased
compared with the previous year, primarily due to the expansion of our
reporting boundary to include three additional manufacturing facilities.
The inclusion of these sites provides a more comprehensive representation
of the Group’s operational emissions. Going forward, we will continue
strengthening our energy management practices and improving operational
efficiency to help mitigate potential emissions growth as our business
develops.

During the year, we also further refined our Scope 3 greenhouse gas
accounting to enhance the completeness and robustness of our value
chain emissions disclosure. Scope 3 emissions were calculated across ten
categories in 2025. In particular, emissions from Capital Goods were assessed
and disclosed for the first time, capturing emissions associated with the
production of machinery, equipment and other long-term assets acquired
for our operations. This improvement enhances the coverage of our Scope 3
inventory and strengthens our understanding of indirect emissions associated
with the Group’s upstream activities.

Air Quality Control

At Nissin Foods, we maintain a strict maintenance schedule for our
coiled fans and dust collection systems to ensure that emissions from our
production processes comply with regulatory requirements. This proactive
approach is essential for maintaining air quality within our facilities and
limiting overall air pollution.

Moreover, we are taking firm steps to manage emissions from our
company vehicles. Regular inspections help maintain operational
efficiency and minimise environmental impact. In addition, we
are phasing out gasoline-powered vehicles and progressively
transitioning our general passenger fleet into electric alternatives.
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In 2025, we continue to reduce volatile organic compound (“VOC")
emissions from our packaging operations. Dry lamination traditionally
releases VOCs that contribute to ground-level ozone and fine particles.
Building on our earlier improvements, we further advance the use of solvent-
free lamination, which has steadily reduced VOC emissions over the past four
years. We also continued expanding the use of water-based gravure inks
since 2023 for printing our instant noodle packaging bags to further reduce
VOC emissions.

This year, we reduced VOC emissions from our operations by 308.47
tonnes by using solvent-free lamination. The transition also lowered energy
consumption, resulting in a reduction of 920.27 tonnes of CO,. The adoption
of water-based gravure inks contributed to an additional 86.31 tonnes of
VOCs being reduced.

Looking forward, we are continuing to explore the broader application of
water-based gravure inks across more colours and packaging materials.
Our ongoing adoption of cleaner technologies reflects our dedication
to minimising environmental impact and continuously enhancing our
sustainability performance.

Rigorous Adherence to Environmental Laws and
Regulations

Compliance with local laws and regulations remains a top priority across
all regions where we operate. In Hong Kong, we comply with emission-
related requirements, including the Ozone Layer Protection Ordinance
and the Air Pollution Control Ordinance. In the Chinese Mainland, we
operate in full compliance with the Environmental Protection Law and the
Energy Conservation Law. We also actively monitor evolving regulatory
developments to ensure we stay ahead of new requirements and adjust our
practices promptly.

USE OF ENERGY

Our approach to energy efficiency and sustainability spans all areas of our
operations, from everyday employee practices to process enhancements and
major infrastructure initiatives.

Energy Saving Awareness

We recognise the importance of cultivating an energy-conscious mindset
across the organisation. At Nissin Foods, our environmental protection and
energy conservation guidelines are embedded in our daily operations rather
than treated as standalone policies. We encourage employees to adopt
energy-saving initiatives, recognising that responsible use of air conditioning,
ventilation, and lighting through behavioural changes can contribute to
meaningful reductions. To reinforce this, we conduct awareness programs
designed to inform and motivate our employees to integrate energy-efficient
practices into their working procedures.
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Energy Efficiency Measures

Air Conditioning System Renovation

We recognise that air conditioning systems are essential to maintaining a
stable production environment, and upgrading them is key to improving
efficiency, ensuring reliability, and supporting our environmental goals.

To improve energy efficiency at our Zhejiang production site, we upgraded
its air conditioning system in 2025. A 69 kW air conditioning system was
replaced with two 10 kW units and a 5 kW unit, providing a more flexible
and energy-saving cooling solution aligned with actual operational needs.

The optimisation resulted in a reduction of approximately 196,650 kWh in
annual electricity consumption, which is estimated to reduce 116.85 tonnes
of CO, emissions annually.

Vacuum Freeze Dryer Optimisation

We understand that vacuum freeze drying is an energy-intensive process,
and upgrading this system offers significant potential for electricity savings.
Advancing energy efficiency in our manufacturing processes remains a key
focus in reducing our operational carbon emissions.

In 2025, Shunde Nissin completed a technical upgrade of its vacuum
freeze dryer system to enhance operational energy efficiency. The project
involved replacing three existing vacuum pumps and one water ring
vacuum pump with higher-efficiency alternatives. Following the upgrade,
electricity consumption per drying batch was reduced from 800 kWh to
499 kWh, representing a 37.6% improvement in energy performance.
On an annualised basis, the optimisation is expected to deliver electricity
savings of approximately 79,464 kWh, contributing to lower operating
costs and reduced indirect greenhouse gas emissions associated with power
consumption.

Upgrading of Boilers

We continue to advance our sustainability agenda through targeted
improvements in production infrastructure. As part of these efforts, we have
focused on upgrading core equipment to reduce emissions through energy-
efficiency enhancements, such as boiler placement.

In 2025, Zhejiang Nissin replaced its existing boiler with a new high-efficiency
steam-generation model. The hardware upgrade improved overall boiler
efficiency from 92% to 95%, resulting in a 4% reduction in natural gas
consumption per tonne of steam. This can help the facility reduce annual
natural gas consumption by 8,610 m®. These energy efficiencies translate
into an estimated reduction of 18.94 tonnes of CO, emissions each year.

LED Lighting & Lighting Controls

Across our operations, we continue to advance energy-saving measures
that reduce electricity consumption and lower our carbon emission. In Hong
Kong, we have completed a full transition to LED in all facilities, replacing
conventional light tubes with high-efficiency alternatives. Achieving 100%
LED coverage has enabled us to cut electricity usage by approximately 19,000
kWh each year, contributing to measurable reductions in CO, emissions.
Building on this momentum, we have implemented similar enhancements at
our Zhejiang site to further strengthen the environmental performance of our
production operation.
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Zhejiang Nissin replaced existing LEDs with higher-efficiency LED fixtures in its
production areas. This improvement is expected to reduce annual electricity
consumption by approximately 101,678 kWh and estimated CO, emissions
by 127.12 tonnes each year.

Solar Lighting

We continue to explore renewable energy solutions that reduce reliance
on conventional power sources. Solar-powered lighting has become an
important component of this effort by offering a self-sustaining alternative
that supports both energy efficiency and long-term carbon reduction.

Optimising Steam Consumption

Efficient steam management plays a critical role in enhancing operational
performance and reducing energy use across our production processes.
Through continuous operational optimisation, we strengthen both our
operational sustainability and environmental performance.

Promoting Energy Saving Practices

In 2025, we redesigned the bottom of Wintai Factory’s ready meal plastic
tray into a concave shape to improve heat distribution, enabling faster and
more efficient microwave reheating. Serving tests showed an average of 9%
reduction in microwave reheating time, supporting significant energy savings.
This upgrade lowers the energy required by consumers during reheating and
supports our broader energy-efficiency efforts.

Use of Renewable Energy in our Operations

In 2025, we continued to advance our transition towards renewable energy
by further expanding the deployment and monitoring of solar power systems
across our operations. To date, more than 9,500 solar panels have been
installed across our facilities in Hong Kong and the Chinese Mainland. During
the year, the solar panel systems generated over 5,675 MWh of renewable
electricity. To ensure optimal performance, we conduct monthly monitoring
of their energy output, operational efficiency and associated energy savings.
The electricity generated from these solar installations contributed to a
reduction of more than 3,200 tonnes of CO,e emissions in 2025.
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Looking ahead, we will continue to explore opportunities to expand our
renewable energy capacity, including further optimisation and potential
expansion of our solar power systems. These efforts will support our ongoing
initiatives to reduce operational emissions, enhance energy efficiency and
prepare for evolving regulatory requirements related to climate and energy
management. By progressively increasing the share of renewable energy used
in our operations, we aim to strengthen the environmental performance of
our manufacturing processes and contribute to a more sustainable operating
model over the long term.
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ENVIRONMENTAL AND NATURAL RESOURCES
MANAGEMENT

Our Environmental Management System

We have established a strong environmental governance framework,
anchored in our ISO 14001-certified Environmental Management System
(EMS). This system guides operational decisions that may affect the
environment, ensuring our actions consistently reflect our efforts to
responsible stewardship. Most of our production facilities in Hong Kong,
Chinese Mainland, and oversea regions have adopted the ISO 14001
standard, covering critical areas, including wastewater treatment, waste
management, and routine legionella testing in cooling water towers. In 2025,
no non-compliance cases related to environmental issues are identified.

EMS Oversight and Leadership

Our EMS committee meets twice a year to review emerging environmental
laws, regulatory updates, and compliance issues. These meetings bring
together representatives from multiple departments, reinforcing a unified
and accountable approach to managing environmental matters.

EMS-related recommendations are integrated into the awareness training
under our Integrated Management System (IMS). All new employees are
required to complete this training, which covers our EMS policy, objectives,
and best practices. A follow-up quiz, along with reviews of any non-
conforming cases, ensures a clear understanding of EMS requirements and
supports consistent compliance across the organisation.

Our Chief Production Officer serves as the Management Representative,
with overall responsibility for environmental management decisions. These
decisions are made collaboratively, with each department proposing annual
environmental goals and implementation plans. These proposals are reviewed
during the second EMS Committee Meeting, after which the Management
Representative finalises the objectives and associated programs. Committee
members are then accountable for achieving these goals and monitoring
progress, ensuring effective and coordinated execution across the
organisation.
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ENVIRONMENTAL EMERGENCY
PREPAREDNESS AND RESPONSE

Emergency Preparedness

At Nissin Foods, we maintain clear Environmental Emergency Preparedness
and Response guidelines to ensure our teams can respond quickly and
effectively to operational incidents. The EMS Committee oversees regular
drills and prepares summary reports for management review. Dedicated
response teams are trained to manage potential emergencies, such as palm
oil spills or chemical incidents, by following established protocols. After each
event or drill, we conduct root-cause analysis, define preventive measures,
and provide comprehensive reports to support informed decision-making.

Raw Material Handling

Recognising the essential role of palm oil in our products, we have
established comprehensive procedures to prevent spillages across our
operations. These include clear, carefully executed protocols for the safe
transfer of palm oil from vendors’ tanker trucks to our storage tanks. As part
of strengthening these controls, Fujian Nissin has installed palm oil reduction
equipment on its production line, enabling a 2.11% reduction in palm oil
consumption while maintaining the same production volume. Together,
these measures help ensure both responsible handling and more efficient use
of this key resource.

Regular Inspection and Emergency Drills

During the year, we continued to strengthen environmental protection and
occupational safety management through routine inspections and reviews
conducted under our Environmental Management System (EMS). These
inspections form an important part of our operational controls, enabling
us to verify that daily activities remain aligned with our environmental
objectives, internal procedures and applicable regulatory requirements.
Regular monitoring also allows potential risks or operational deviations to be
identified and addressed in a timely manner, thereby supporting continuous
improvement in environmental and safety performance.

To enhance emergency preparedness, our Hong Kong production facilities
implemented an emergency preparedness plan in 2025 that included 22
emergency drills covering a range of scenarios, such as evacuation procedures
and chemical spill response. In addition to these drills conducted in Hong
Kong, our other manufacturing facilities also organised multiple emergency
response exercises throughout the year based on site-specific operational
risks. These drills are designed to familiarise employees with emergency
procedures, strengthen coordination among relevant teams and ensure that
appropriate response measures can be implemented effectively in the event
of an incident.

AERRARAR

NISSIN FOODS COMPANY LIMITED 22

RERSEANEE

FE =

ERBRM  RMRABHARR RS E(FGEMDERE

5| EREREALEFREH EEEN - REE
BEGZESEETHER  WHREEMARSHERE
[EEEH - FEEYBEBFEIEI - RREEREFEE
BEEZBR  fIMGEERLRICERER - B8R
EMFURRE - HIAETRARES T - HIEERR
Gt WREEZEREAFABERE

R R

EMREI R ERMERTNEEER BT
FHEEFUBFIEEBEPEERF - 2SR FBEIEEMW
BEBNITHLZ2E®IES - RS EREHEERS
MEBLEEBRERMINRETE - BNEMAEEE
EBREBBREAES LR TREBRERMEG  E&F
HMRAEEMBERLT  FREHERERL2.11% © 48
s WERBEPRREEBREERNAEMT
BRI RESWAA -

TEHi e E B R SR AR

FA - HMABEBRFEEE R ETE’J é%ﬂ:‘ﬂﬁiﬁ*ﬁ
A RENRRERERBER R c ZFHER

HPEEEENE2EKD {%Eﬁﬁﬁﬁﬁwﬁ A
@JE@%%E’H CNEEF MEREEREMRRE o F
HIBS RN B B ﬁ%'J&EE@/EEHK“EX‘L ElRE

fﬁéﬁ?ﬁébiaiﬁﬁﬁii‘%fﬁi%%ﬁﬂk

BIREZER  RANBBLEEREN 20255 EE
TRSEESE > EPER2ARETABERNER
B PIMMBRBERF ML R MmRIREY - REBET
E’J\Eiﬁﬁl\ ﬁzﬁﬁ’]ﬁﬁﬂi% RIEMRNFRREE Bt
MEERR - BB T ERESERER - XFERE
EE%E\I%?&JE%&F 5 AR 8 581 B 2 T 9 175 9
WHERAEH B HFEEN AR EIEEE NEE 5 E o

CECAFRE  HEREARE
2025 ESG REPORT



OUR PLANET FiPiaith bR

PACKAGING AND WASTE MANAGEMENT
Our Packaging Strategy

In response to increasing regulatory and public concerns over single-
use packaging waste, we have intensified our efforts to reduce waste
and enhance the sustainability of our packaging solutions. Our approach
focuses on innovative measures that minimise environmental impact while
optimising packaging performance. These initiatives are guided by our “Three
Pillar Containers/Packaging Design Guiding Principles”, which remain the
foundation of our long-term packaging strategy.
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We prioritise avoiding materials
that may pose risks to human
health or the environment. We
also actively promote the use of
lower impact alternatives, such as
recycling paper.
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Reduce: We focus on minimising
container weight and volume, as
well as reducing the total number
of packaging components used.

Recycle: We actively incorporate
recycled raw materials and
prioritise the use of materials that
are highly recyclable.
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Our container and packaging
design process is guided by Life
Cycle Assessment (LCA), ensuring
we consider environmental impacts
from raw material sourcing to
end of life disposal. We also
continuously explore innovative
approaches to enhance our
packaging, with a focus on using
fewer resources and selecting
higher quality, more sustainable
materials.
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Redesigning for Waste Reduction

Our Granola Production Department (GPD) undertook a significant redesign
of the syrup room to change the syrup-mixing mode, reducing food waste.

Enhancing Packaging Efficiency

Our Demae Ramen Production Department (DRPD) has implemented
measures to reduce film usage. With the installation of automatic stretch-film
wrapping machines, we achieved approximately 27% reduction in stretch
film per production pack. This initiative not only lowers material consumption
but also contributes to overall waste reduction.
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Since 2009, Nissin Foods has undertaken a systematic transformation of its
Cup Noodles packaging to reduce environmental impact. Beginning with
the transition from Styrofoam to ECO CUP technology in Hong Kong and
later the Chinese Mainland, achieving an 87.8% reduction in plastic use
and a 24% decrease in CO, emissions per product. In 2021, we introduced
an improved ECO CUP that enhanced space utilisation and further reduced
plastic consumption by 12.8% and CO, emissions by 6.8%. This was
followed by the removal of petroleum-based plastics from Regular and Big
Size Cup Noodles lids in 2022 and 2023, reducing plastic usage by 33.8%
and 34.3%, respectively. In 2024, we further advanced material sustainability
by integrating biomass into a single Cup Noodles product. In 2025, we
continued this transition by introducing the Easy-Peel Composite Cup for
Demae Iccho Regular Cup, enhancing the recyclability through the separation
of the plastic container and paper outer packaging.

BEFORE 2009

Before 2009, Cup Noodles packaging was
primarily made of Styrofoam

2009F 2R EREBREFEHRERL
1% VRSB BB

Paper replaces Styrofoam as the primary
material for Cup Noodles packaging
MRMARBRERZHRREBKAERE
BEHNEEME

2021

The size of the ECO CUP has been
reduced

ECOMRT B PR

2022-2023

A portion of the plastic in the ECO
CUP lid has been removed

ECOMMERI A D 2L B B Bk

2024

Biomass material has been adopted in our
packaging for the ECO CUP
R PEECOMR B A R £ E AR

Our Green Packaging Transformation

Phase 1: From Plastic Chips to ECO CUP (2009/2010)

The journey towards green packaging at Nissin Foods began with a
significant shift in 2009/2010 in Hong Kong and Chinese Mainland, from
petroleum-derived plastic to more environmentally friendly containers,
known as the ECO Cup. The ECO Cup, primarily made of paper, emerged as
a sustainable alternative to Styrofoam, embodying our ethos “for Ecology,
for Customers, for Originality”. This transition not only addressed the issue
of CO, emissions during production but also tackled the challenge of plastic
decomposition in landfills. In Chinese Mainland, this switch led to a 24%
reduction in CO, emissions and an 87.8% decrease in plastic usage per
serving of Cup Noodles.

The design of the ECO Cup also played a crucial role in preserving ingredient
quality and maintaining the quality of the noodles, demonstrating that
environmental considerations need not compromise product excellence.
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Phase 2: ECO CUP Renewable (2021)

In 2021, to celebrate the 50th anniversary of Cup Noodles, we introduced
an upgraded Cup Noodles product in a redesigned ECO Cup. The revamped
container not only improved space utilisation and noodle quality but
also further reduced CO, emissions and plastic use by 6.8% and 12.8%
respectively, compared to its predecessor.

The cumulative impact of these initiatives resulted in a 29.16% reduction
in CO, emissions from our cup containers. Moreover, the downsizing of
the container also led to a significant reduction in paper usage and CO,
emissions related to cardboard and transportation, improving our overall
environmental impact.

Phase 3: Less Plastic in ECO CUP Lid — Regular Size Cup Noodles (2022)

In fulfilment of our ongoing commitment to decreasing the use of plastic,
we upgraded the ECO Cup lid in 2022 by removing a plastic layer from its
upper surface. We continuously made our effort to reduce the plastic usage
this year. As the result, this innovation reduced our plastic use in cup lid by
33.8%, marking another milestone in our sustainable packaging journey.

Phase 4: Further CUP Lid Plastic Reduction — Big Size Cup Noodles
(2023)

While the Regular Size Cup Noodles were the first to come with a reduced
plastic cup lid in 2022, we expanded our redesign to the Big Size Cup Noodle
in 2023, applying the latest advancements in lid design to further reduce
plastic usage. The redesign of the Big Size Cup Noodle yielded a 34.3%
reduction in plastic use in cup lid. Moving forward, we will continue our
efforts to refine and improve our packaging solutions, striving to balance
product quality with environmental responsibility.

Phase 5: Biomass PE — Seafood Flavour Cup Noodles (2024)

In 2024, we have taken our sustainability efforts to the next level by
introducing biomass polyethylene (PE) in the production of packaging
material for our seafood flavour Cup Noodles. This innovative material, which
incorporates plant-derived renewable materials from sugarcane bagasse, has
resulted in a reduction of 3.78 tons of greenhouse gas emissions in 2024.
We aim to further expand the use of biomass-based packaging materials in
the future. By using this eco-friendly material, Nissin Foods not only reduces
greenhouse gas emissions from packaging production but also transforms
waste material (sugarcane bagasse) into a valuable resource.

Currently, this sustainable packaging is used exclusively for our seafood
flavour Cup Noodles. However, given its significant environmental benefits,
we are exploring the possibility of expanding its use to other varieties and
flavours of Cup Noodles in the future.

RERBARAR 25
NISSIN FOODS COMPANY LIMITED

EZEER - ECOMEF(2021)

20215 - REVAWERESOEF  BHAUNENR
AHEVECOM MR A RRAKEE R - MREMNBHRT
ERSE=AMNAXRRAEGME AR ERER  TE
—FRLD_ECHIRERLEBAEDHIR6.8% K
12.8% -

P LN RTERE - RAIMER RN A
HERER A T729.16% ° AN - Bz NUETRAKRE D
AROR B A R AR M E B A B Y — SR BERE -
femeERPILIRENERTE -

EZWER  ECONHERLEBYL - ERR T EK
#8(2022)

BBRITERMEROBRBERNERE - RAIM2022F
HECOMMBEITHA - BBRECOMMETEE /B K
cHMRAFTERFESLSHBLERBRERERD -
it BRI EBBERAER L 33.8% 2R
ARERKFERER X — B2 -

BOER : E—LHLHETHEBYH - SWREX
#28(2023)

BEE T MIERN2022F HERRTERBERAR D LR
MM E - RRN2023F B EHRAANBERAZE
BRBANE - RASKHONER - £ PRI 2
BRE - AEAMENERN KR 34.3% M E2
BERE - R BASERES H<ERRERERE
RN B EEMmEMRREEZMERTE -

FABR EWEBZH - GEEG & KE(2024)

2024%F BN BHRERBEEMBNEEFRSIA
EMERLE - SRMANAIFEERR THERAZHK
F o ERAFMARBIEHRETENEY A HEY
B 0202450 3. 78RR ER AV - MMEER
RE-TBEREVMEREMBNER - BREAER
RRME - AERATMEBLBREEBREFTHAE
REHH - THEEMHHEDBLERESEER

BAl - ERAKEREZPIARNHMNEEKEIK
B AT ERIEBEREN G - RAERRAKRK
HEAGEREHMMRER QKNS KB TREN -

CECAFRE  HEREARE
2025 ESG REPORT



OUR PLANET FiPiaith bR

Phase 6: Easy-Peel Composite Cup — Demae Iccho Cup Noodles (2025)

In 2011, we upgraded our Composite Cup to reduce plastic usage by more
than 50% compared with the original design. This year, we introduced an
Easy-Peel Composite Cup featuring a guided tear line on the sleeve, enabling
the easy separation of the plastic container and paper outer layer for proper
disposal. This enhancement significantly improves recyclability, with both the
paper packaging and plastic container being 100% recyclable. It is currently
used for our Sesame Qil Flavour Demae Iccho Regular Cup.
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Transformation Of Composite Cup
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Paper part & PP cup recycle

Waste Management

We uphold strong environmental standards through a rigorous waste
management system that ensures all hazardous and non-hazardous
waste is properly collected and disposed of by certified contractors. Our
manufacturing activities primarily generate solid waste and wastewater, and
we have developed Good Practice Guidelines to help employees correctly
classify waste and handle hazardous waste safely.

In Hong Kong, where food waste remains a significant environmental issue,
we continue to reduce waste at the source. Our raw material sharing system
improves resource utilisation by reallocating ingredients across operations,
minimising unnecessary disposal. We also participate in the Hong Kong
Government’s “Food Waste/Sewage Sludge Anaerobic Co-Digestion Trial
Scheme,” which converts food waste into compost and biogas, helping to
lower greenhouse gas emissions from landfills.

Beyond reduction initiatives, we turn noodle waste from our production lines
into animal feed, and our electronic waste is collected by the Environmental
Protection Department’s authorised recyclers to ensure proper treatment and
recovery.

Hazardous Waste Management

Nissin Fujian has installed specialised laboratory equipment to efficiently clean
and handle test containers, thereby reducing hazardous waste generation.
Following the installation of the equipment, hazardous waste generation is
expected to be reduced by approximately 50% annually compared with non-
adoption.
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WATER MANAGEMENT

At Nissin Foods, we recognise the critical role of water in both our
production processes and the ecosystems in which we operate.
Efficient water use and minimising our impact on local water
systems remain key priorities. Our approach underscores the
importance of responsible water management for sustainable
operations, particularly in the food industry.

Water Consumption and Efficiency

In 2025, we recorded a total water consumption of 558,852 cubic metres
(468,827 cubic metres in 2024). The increase in water consumption is
largely driven by the expansion of our reporting boundary.

To support more efficient water management, we have installed
steam circulation systems to improve steam utilisation, and the hot
water generated from steaming processes is reused in employee
shower rooms. In addition, automatic taps have been fitted across our
sanitary facilities to help regulate consumption without compromising
hygiene.

CLIMATE CHANGE MANAGEMENT

By adopting the four-pillar framework — Governance, Strategy, Risk
Management, and Metrics and Targets — we provide stakeholders with
clearer insights into our climate actions and the potential impacts on our
operations.

Governance

The Board has direct oversight of climate-related risks and opportunities,
ensuring climate considerations are embedded in Company-level decision-
making at the highest level.

The Board delegates climate-related risk and opportunity management to our
Senior Management. Led by the Chief Executive Officer, the Management
Committee, which includes Executive Directors and senior business leaders,
actively evaluates Nissin Foods’ ESG performance, with a focus on climate
matters. The Management Committee provides the Board with annual
updates on major sustainability and climate-related developments.

To embed climate risk considerations into our enterprise risk assessments,
ESG and climate-related risk management processes are carried out by
the heads and managers of each business unit. They are responsible for
implementing mitigation plans that address the risks relevant to their
operations.

To stay at the forefront of climate governance, Nissin Foods ensures that
senior management and the Board remain up to date on the latest ESG and
climate-related developments. We arrange regular training sessions for the
Board, including briefings on emerging climate disclosure requirements.
These initiatives equip our leadership with the knowledge and skills needed
to navigate the evolving climate governance landscape.
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Strategy

In line with HKEX's climate-related disclosure guidelines, we adopted two
climate scenarios for analysis last year. The Turquoise scenario reflects a sharp
decline in global emissions, with temperature increases kept well below 1.5
to 2T by 2100, while the Brown scenario indicates an increasing emissions
trend and a global average temperature increase exceeding 3C by 2100. The
climate scenario analysis covered our key operations in Hong Kong and the
Chinese Mainland.

Using these scenarios and publicly available pathways, we evaluated potential
climate impacts on Nissin Foods’ operations and conducted detailed city-
level analyses for key asset locations in Hong Kong, Chinese Mainland, and
oversea regions.

Climate-related Risks

Climate risks fall into two categories: physical and transition risks. Physical
risks stem from the direct impacts of climate change and can be acute or
chronic. Transition risks arise from the shift toward a low-carbon economy.
These include evolving policies and regulations, market and technological
changes, and reputational considerations.

As decarbonisation accelerates, organisations may face stranded assets,
unexpected costs, regulatory pressures, or increased market volatility.
Together, these risks underscore the need for proactive planning to safeguard
long-term business resilience.

AERRARAR
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The climate-related risks that are potentially material to our business and
value chain are summarised below.
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Medium-term: 2050
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Long-term: 2090
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Short-term: 2030 veoe
52 : 20305
Physical Risks
YR B R

Risk Categories Potential Risks Time Horizon Potential Business Impact
R 3E R B Fiy ) 8 1 BEXEKE
Chronic Increase in annual mean temperature Medium — Long Heat stress can reduce the yields of certain crops, affecting
=4k 2 the agri-business sector, and leading to potential shortages
and increased costs for food and raw materials.
FHFR T PR REHSREETIEMNES  PERECENM - 18
BUBTE R BRUA KRR dn R R AR BRI 1N -
Increase in total annual rainfall Medium = Long Businesses in areas with frequent heavy rainfall might
face higher insurance premiums due to the increased risk
of flood-related damages. Rising annual rainfall may also
disrupt supply chains and affect the yields of certain crops.
FHAEREILM hRE B IERCBRIE ) BRI N - (RSB ERAE R
AL EERE SRR E o FFE R N IT A A o A L e 52
WEEBETEYEES -
Relative sea level rise Long Ports and coastal transport routes can be disrupted or
rendered inoperative, affecting both imports and exports.
SFEMEE EA 3:] BORaERKAAT e PETSER - M 8E
oo
Water stress Short — Long Stricter water usage regulations and quotas may be
imposed, necessitating businesses to adjust their operations.
IKEIREE N "R AIREE M B BRI AIOER RS - B REREAS
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Physical Risks
VB R

Risk Categories Potential Risks

Time Horizon

Potential Business Impact
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Acute Increase in highest temperature Medium = Long Infrastructure, particularly those without adequate cooling

21 systems, may suffer damage or decreased lifespan due to
extreme heat.
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Increase in longest dry spell days Medium — Long Reduced agricultural yields due to dry spells can disrupt
supply chains, especially for businesses dependent on
agricultural products.

BRREZFEREILM FRH LRHERNREES THRAESPEER - FRIRY
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Increase in extreme rain days Medium — Long Facilities, roads, and other infrastructure may suffer from
water damage, leading to high repair costs and potentially
interrupting business operations.
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1-in-100-year Extreme Sea Level Long Coastal businesses and infrastructure, such as ports,
factories, and resorts, could face severe damage due to
extreme sea-level events.
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Tropical cyclones Short Tropical cyclones can cause severe damage to buildings,
equipment, and other assets due to intense winds, heavy
rainfall, and storm surges.

RIS R %25 MREE - SERIREARS  BEREAEEHEEY R
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Coastal flooding Medium — Long Flooding may halt or slow down business activities, both
during the flooding event and in its aftermath due to clean-
up and recovery efforts.
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Transition Risks and Opportunities

R [ i ER A IB

Risk/ Potential Risks/Opportunities
Opportunity
Categories

R HBER EERR KA

Time Horizon

K #E

Potential Business Impact

BEXBEE

Policy & Legal Increased operational costs and potential | Short — Medium The potential financial implications of carbon pricing
R RER supply chain disruptions due to new mechanisms pose a risk to Nissin Foods’ operational costs,
emission regulations and carbon pricing profit margins, and hence competitiveness, and require
mechanisms. strategic adaptation. New policies and regulations related
to carbon pricing may also necessitate adjustments in
production methods.
FPERUER R E BRI BHEEREK | PEH EBEHEEEM BT EY BERMNEERAN - FE
E B EE A o EARBFNEKER - FEETRIKRAE - BiREER
BRI ROEMR A R R Z AR EER -
Market Carbon pricing encourages the pursuit Medium — Long Investments in energy-efficient technologies and processes
mi5 of resource efficiency, presenting an could lead to cost savings and competitive advantage,
opportunity for Nissin Foods to innovate enhancing Nissin Foods’ market positioning as a sustainable
and optimise energy usage. brand.
EBESEERERME - REERM | RRH Bt R TERE A SR AN SRR ED - (i
REAFTRE(CERERNKS - 8RB RMIERAIF BB TS EN °
High electricity prices incentivise the Medium — Long Diversifying Nissin Foods' energy sources can improve energy
diversification of energy sources, security in the long term, mitigating risks and aligning with
including the adoption of renewables. global trends towards sustainable energy.
SEEHDERZERL  EEFABLE | A RY HBERMERZ TICARBIRGRL S - {EMFERR

BEIR °

YA RRAFELRBEE -

Increased input costs due to volatility in
the prices of non-energy crops such as
wheat and palm oil.

Short — Medium

Fluctuations in raw material procurement costs, driven by
factors such as climate change and market demand, may
affect product pricing strategies and may force Nissin Foods
to choose between absorbing increased costs—thereby
squeezing profit margins—or raising product prices, which
risks reducing consumer demand.

NERIFHRSIERERIEMERKDE | FEH SRR 95 7 Sk B B R R B R SRR B
BUR ABCAIE N © AR EEMEERE - WA REE BB RMAEAERA
Ein(femBEENER) RIS ERERCEAERIBESE
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Transition Risks and Opportunities

R ) f BR A8

Risk/ Potential Risks/Opportunities Time Horizon Potential Business Impact
Opportunity
Categories
Rk BBER BERR A iy ) 5 BREERTE
Market Price changes present an opportunity for | Short — Medium Developing alternative products that use less volatile or more
mi5 Nissin Foods to innovate in its product sustainably priced inputs can not only lead to a stronger
offerings. and more resilient product portfolio, but also appeal to
environmentally conscious consumers and potentially open
up new markets.
EREHLHBRRREHAFEREN | PEH FREE R B MR S A B R A BB R ERTER
Mg - AHRERA FABENERES - TAIRSIARRE
BEVEEE - WAIREFRAFT TS
A shift in consumer preferences towards | Medium — Long Failure to adapt to the evolving consumer preferences could
more sustainable and environmentally result in decreased market share and revenue as consumers
friendly products poses a risk to Nissin opt for competitors that better meet their sustainability
Foods if its current product portfolio criteria.
does not align with these evolving
demands.
HEBERMEANNERERELIREZ | KRB AELEETE B L AE B E R AT e 2 B BT IS # R K
ETERENFTR  HEERFENE AT REARHEBEZEZEFNAHAFEERFEN
RERERRNESRADEARE BEUT -
RERR °
The shift in consumer preferences Medium — Long Proactive alignment with consumer demands for
also presents a potential opportunity sustainability can drive market growth and attract new
for Nissin Foods to expand its market segments of environmentally conscious consumers.
presence by innovating and offering
products that cater to the demand for
sustainable diet options.
HEERIEZTABERRREER—ME | FRH TEIRAL & H B & W A5 B R KA B 5 B R IR 5| R
BTERE - FIE BRI AR R B Al # REBHOHEERR -
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o
BHERRARDLH “ECREBRE  HEREARE

NISSIN FOODS COMPANY LIMITED 32

2025 ESG REPORT



OUR PLANET F{fjatith Ik

Transition Risks and Opportunities

R [ i ER A IB

Risk/ Potential Risks/Opportunities
Opportunity
Categories

R HBER EERR KA

Time Horizon

K #E

Potential Business Impact

BEXBEE

Technology Increased operational costs due

Bl to fluctuations in electricity price
(particularly if our production facilities
rely mainly on conventional energy

Short = Medium

The potential volatility in electricity prices pose a challenge
to maintaining cost-effective operations, prompting the
need for technological innovation and energy source
diversification.

i o

sources).

BERPEHEERTEMEER e %fﬁ"fﬂ‘]/&l—‘t&iﬁgiﬁﬁﬂﬁkzﬁxﬁl*%% BERKE - K

INRF A EER M BB E A BYFERIMAIF RERZ T -

R o

Volatility in energy prices encourages Medium — Long Investing in emerging energy solutions, while initially costly,

investment in renewable energy can offer more predictable, potentially lower costs over

technologies. time, improving energy security, and leading to long-term
operational efficiencies and strengthening Nissin Foods’
market position as an environmentally responsible company.

BEREBRIRB TR E ] HARLR PR &ﬁ%ﬁil\Ab?ﬁﬁ@iﬁﬁfiﬁﬁ%%%ﬂfﬂzﬂi%% EREE R

e SR - BERERAE - RITERTE X
mXEEﬂ% BHE - RNRRBRAEA—RKERRER
B R RIH) TG ©

Reputation Nissin Foods' brand reputation could
Ba suffer if the Company is perceived as
lagging in sustainability practices or if its
products are not seen as environmentally
friendly.

MAABRERREAIRREREE T E
BERIEEMBEATERR - BERM
Mg BB REERRE o

Short — Medium

T H

Negative consumer perceptions can rapidly affect brand
value and customer loyalty.

HEENREEZSeARYERREERBTOHE

Actively responding to consumer
preferences with sustainable practices
and products can enhance Nissin Foods’

Short — Medium

Incorporating consumer preference dynamics into the
strategic planning process allows Nissin Foods to anticipate
market trends and align product development and marketing

reputation. strategies accordingly.
LAIFEBHIRERER R HEER | FREH HEBERITEBDEMAREREIRT - FRIERMENTE
FARABERMEE - RITTISEBEY - iR AR E MR RIS HERE -
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Our Climate Mitigation and Adaptation Plans

In response to the identified climate-related risks, we are in the process of
implementing a series of mitigation and adaptation measures:

RAR R B B eS8

13 BT R8BI O SRUAR A R LR
AR R BLE R G

C BPIEEEER—FT

Upgrading Climate-controlled
Facilities
FHALEARE 6581

Invest in upgrading infrastructure with improved insulation

Install high-efficiency cooling systems to maintain optimal operating conditions
Protect equipment against climate-related extreme temperatures
RETRER R - 1T FE 2R

Bl R R AN RAT - LAMBR SR E (R IR

FRER BRI REERRREENTE

Routine Infrastructure Inspections
ERREHIITIRE

Conduct regular maintenance checks on drainage systems
Ensure systems operate effectively to reduce flood risk

E KR GRS
BREGABGENE - REHKER

Progressive Carbon Management
i T B B 28

Increase investment in renewable energy projects
Reduce reliance on fossil fuels

Lower overall environmental impact
EALHARRIERNKRE
BB AR Y KR8

HMAOBRRREZE

Energy Source Diversification
BeIRZ Tt

Diversify our energy mix by incorporating more renewable sources
Implement smart systems to monitor and manage energy use
Reduce energy-related volatility and improve overall efficiency
MAEZBERR  BRERESZ T
NMABZEARERENERERERBER

A REIRAE R BN - SRR B RE

Enhancing Water Efficiency
IRFF KRR

Implement advanced water-conservation technologies
Introduce wastewater-recycling systems

Minimise overall water usage and environmental impact
B it S5 1 B B KAl

EIPNEYNEE G EESSD
RAREMHDEBAKERREZE

Optimising Supply Chain and
Materials

B RArR

Strengthen our supply chain by exploring alternative raw materials

Adjust product formulations to respond to climate-driven market changes
Review pricing strategies to address climate-related cost and demand shifts
REEREME - gt ftEsE
AEEMET - ARERIRERE T8

BT BRE - A RIRAEAK AN RF KB

Strengthening Supply Chain
Resilience

05 (i 0% 1

Strengthen resilience against climate-related supply disruptions (e.g., heatwaves, floods)
Enhance sustainable procurement practices

Diversify the supplier base across a broader geographic range

N ge HEC 2 S Ml AL A 1L R T (AN VR~ HK) B9 B

INeE IS AR B B

BAHERMES T  BERAEHERZ T

Continuous Risk Assessment
Updates N
SR B RS E R

Conduct regular assessments of climate-related risks, including water scarcity, temperature
changes, flooding, and typhoons

Evaluate these risks across all operational areas

Use findings to inform and strengthen resilient operational strategies
EHRFHEREAEREER - BFKEREER - SRl KRR

AT PR 58 6 B 1 48 B L P

BERFHER - AT RE(CAZMNEBERIKIEHSE

Employee Preparedness
Programmes

(SRR

Provide training on climate-related emergency preparedness

Include cyclone readiness, safety procedures, and evacuation planning
Equip staff to respond effectively to climate-related incidents

R RIEZ 2 EETY

RERE R ZRIRT R AGTE

KEHET - (FHEEMEREERIZBEE

Aligning with Consumer
Preferences

DEHBERL

Develop new sustainable products to align with evolving consumer expectations
Communicate environmental initiatives clearly and transparently

Strengthen brand loyalty through sustainability-focused innovation and engagement
PR AT R Em - me TENEZ R EEE AL

TBHE R EEIRR AR
FRATREERASZONEFELS - 2{bmEERE
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Concentration of Climate-related Risks and
Opportunities

Climate-related risks and opportunities may arise across different parts of
the Group’s business model and value chain. In particular, physical climate
risks may affect the Group’s manufacturing facilities and logistics operations
through extreme weather events, changes in temperature patterns and
potential disruptions to utilities or transportation infrastructure. These risks
are most relevant to production facilities and distribution networks located
in regions where the Group operates, including Hong Kong, the Chinese
Mainland and other overseas markets.

Climate-related transition risks and opportunities may influence the
Group’s procurement practices, packaging materials, energy sourcing and
operational efficiency. At the same time, opportunities may emerge through
improvements in energy efficiency, adoption of renewable energy and
innovation in product development and packaging design.

Changes to Business Model and Resource Allocation

The Group continues to review its operational practices and resource
allocation to address climate-related risks and opportunities. Current
initiatives primarily focus on improving energy efficiency in manufacturing
processes, increasing the use of renewable energy where feasible, and
enhancing environmental management practices across production facilities.
Investments in energy-saving equipment, operational optimisation and solar
power generation form part of these efforts.

At present, these initiatives are implemented as part of Nissin Foods’ broader
environmental management and operational efficiency programmes.
The Group will continue to evaluate potential adjustments to its business
model and resource allocation in response to evolving climate-related risks,
regulatory developments and stakeholder expectations.

Climate Transition Plan

As at the reporting date, the Group has not yet established a formal climate-
related transition plan. Nevertheless, the Group has implemented a number
of environmental management initiatives, including energy efficiency
improvements and the gradual expansion of renewable energy use in certain
operations. The Group will continue to monitor regulatory developments
and market practices relating to climate transition planning and will
consider developing a more structured transition roadmap in the future as
appropriate.

Resourcing of Climate-related Initiatives

Climate-related initiatives within the Group are primarily supported through
existing operational budgets and capital investments related to environmental
management and energy efficiency. Relevant departments are responsible for
implementing and monitoring these initiatives.

The Group plans to continue allocating resources to activities that improve
energy performance, optimise resource use and support environmental
compliance. Future investments will be assessed in line with operational
needs, technological feasibility and financial considerations.
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Progress of Previously Disclosed Plans

The Group continues to implement environmental and energy management
initiatives disclosed in previous reporting periods. During the reporting year,
progress was made in improving operational energy efficiency and expanding
renewable energy generation through the installation and operation of solar
panel systems at certain production facilities. These initiatives contribute to
the Group's ongoing efforts to reduce operational energy consumption and
associated GHG emissions.

Impact of Climate-related Risks and Opportunities on
Financial Performance

During the reporting period, the Group considered the potential effects of
climate-related risks and opportunities on its financial position, financial
performance and cash flows. At present, we are working on quantifying
the current and anticipated financial effects of climate-related risks and
opportunities. The Group will continue to monitor potential financial
implications arising from climate-related risks and opportunities as part of its
broader risk management and strategic planning processes.

Risk of Material Adjustments to Assets and Liabilities

Based on the Group’s current assessment, no climate-related risks or
opportunities have been identified that are expected to result in a significant
risk of material adjustment to the carrying amounts of assets or liabilities in
the next reporting period.

Expected Financial Implications Over Time

Looking ahead, the Group expects that its strategy to address climate-related
risks and opportunities may involve continued investment in energy efficiency
improvements, operational optimisation and environmental management
initiatives. These investments may support long-term cost efficiency,
regulatory compliance and operational resilience.

Funding for such initiatives is expected to be sourced primarily from the
Group's internal financial resources and capital expenditure budgets. At
this stage, the Group does not anticipate significant changes to its financial
performance or cash flows in the short term arising specifically from climate-
related initiatives. Over the medium to long term, improvements in energy
efficiency and operational practices may contribute to enhanced resource
efficiency and cost management.

Climate Resilience

The Group has conducted a qualitative assessment of climate-related
risks and opportunities to better understand the potential implications of
climate change for its operations and strategy. This assessment considered
both physical risks, such as extreme weather events that could affect
manufacturing facilities or logistics networks, and transition risks arising
from regulatory changes, evolving market expectations and technological
developments.

Based on the assessment, climate-related risks are not expected to materially
alter the Group’s overall business model in the near term. However, the
Group recognises that uncertainties remain regarding the pace of climate
change, regulatory developments and technological transitions. As such, the
Group will continue to monitor relevant developments and consider potential
adaptation measures where necessary.
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The Group's capacity to respond to climate-related challenges is supported
by its ongoing efforts to improve operational efficiency, strengthen
environmental management systems and enhance risk monitoring processes.
These measures provide a foundation for adapting the Group’s strategy
and operations over the short, medium and long term as climate-related
conditions evolve.

Risk Management

Climate-related risk management forms part of Nissin Foods’ broader
enterprise risk management approach. Potential climate-related risks and
opportunities are identified, assessed and monitored alongside other
strategic and operational risks. Relevant departments periodically review
trends, regulatory developments and market expectations that may affect the
Group's operations, supply chain and facilities.

Key Inputs

The Group identifies potential climate-related risks and opportunities by
gathering inputs from internal management teams, operational personnel
and publicly available sources on climate trends and regulatory developments.
In this process, we consider factors such as evolving climate regulations,
changes in energy markets, supply chain disruptions, and shifting stakeholder
expectations regarding sustainability. These inputs help the Group develop
an initial understanding of climate-related risks and opportunities that may
affect its operations and value chain.

Climate Scenario Analysis

To enhance our understanding of potential future developments, we
reference publicly available climate scenarios to consider a range of possible
climate-related pathways. This helps provide a broader perspective on how
physical and transition risks may evolve over time and supports internal
discussions on potential long-term implications for the business.

Risk Assessment

Following identification, potential climate-related risks and opportunities are
qualitatively assessed by considering their nature, likelihood and possible
operational or financial implications. Refer to section Climate-related Risks
for more detail.

Risk Prioritisation and Monitoring

Identified climate-related risks and opportunities are evaluated and prioritised
in the context of the Group’s overall risk management framework. The
Group continues to monitor climate-related risks and opportunities through
periodic reviews of regulatory developments, market trends and operational
conditions. Ongoing monitoring will support the timely identification of
emerging risks and helps inform our risk management and business planning
processes.

RERBARAR 37
NISSIN FOODS COMPANY LIMITED

AEBRYRIBFELENENAREYRENEE
MK - BERREERR AR NRERERREZNTE
BA - EREAEARTENRENERT - ZEHEE
RAEEEREH THLREHHERBELEEET
i e

By B

REAERREETABRMAEREERREIRT &
EVAERKER Y o BRI SRIRIERE AR RS - B E {5
B e 2 ER B —OHETTER - SHERER - HEE
FIE iR R AT RE P B RSB 2 0E - s RaRiaH B
2 EEPELTEHE -

BRI A RS

KPR EREANEREN 2EABNERAAER
RBEREEBERTENRFER - AEBEBHE
F SRR AR LR S8 - I EET > RPEENE
ZERTERZNREESR  ERMISEL - HER
META RN EH I HEERIENEE - 25
BWARBAENAREN S TRHAUEYELLENER
HE )RR AR B E B LS o

RIRERDHT

REFWHARREEEROBR  RAILZELARE
PR RIRIE SR - JAZ B — R ] gAY AR AE B
Ce W ZEIRNELRENR AERYIZR R R
RREERRENRE - X ANERN EE RSN
B BRI -

BRI

EHER 2% HAZEEEREERERREEEN M
B AR BESERMBEEE  HEETEN
Al - HIEFE2 MR ERR] & -

121 B B - B B 5E

P pl I RIRERE R 8 - S EASEERER
EEERNE S NVETHERERF - ZRBEEEES
RREEE  MHBEREERR  FEEERRK
MERAE B B8 o SRR A B R AR F R e
W RE MR EEREBRERBERSERE -

CECAFRE  HEREARE
2025 ESG REPORT



OUR PLANET FiPiaith bR

Metrics and Targets

Nissin Foods recognises that clearly defined climate-related metrics and
targets are critical for monitoring environmental performance, managing
climate-related risks, and aligning the Group’s strategy with evolving
regulatory expectations and global sustainability trends. The Group continues
to strengthen its data collection and analytical capabilities as part of ongoing
efforts to improve transparency and accountability.

Greenhouse Gas Inventory and Metrics

GHG emissions are measured in accordance with the GHG Protocol, using the
operational control approach to account for emissions from operations over
which the Group has full management authority. For the current reporting
year, the GHG inventory covers twelve representative plants. Emissions are
reported in absolute terms (tCO,e) and complemented by intensity indicators
to provide a clearer understanding of operational performance relative to
production activities.

Key assumptions underlying the GHG calculation include the use of emission
factors sourced from recognised authorities such as government agencies
and internationally accepted databases, as well as activity data derived from
operational records. Where data gaps exist, conservative estimation methods
are applied to ensure completeness and reliability of the inventory. The
Group continues to refine its data collection and calculation methodology to
improve accuracy and consistency over time.

The Group is actively evaluating additional climate-related metrics, including
the assessment of assets and operations that may be exposed to physical
or transition-related climate risks, as well as the identification of potential
opportunities to reduce emissions and improve operational efficiency. While
no internal carbon pricing mechanism is currently applied to investment
decisions, the Group is monitoring regulatory developments and emerging
global practices to inform potential future adoption.

Targets and Performance Management

We are in the process of evaluating the feasibility, business implications,
and appropriate scope of setting quantitative GHG reduction targets. In the
interim, the Group monitors operational emissions through regular reporting
and analysis, providing insights that support risk management and strategic
planning. These metrics serve as a foundation for future target-setting,
enabling informed decision-making once formal targets are established.

Capital Allocation and Remuneration Incentives

The Group is also assessing the amount and proportion of capital
expenditure, financing, and investments that are directed toward initiatives
addressing climate-related risks and opportunities. These efforts aim to
support the gradual integration of climate considerations into business
planning, while ensuring alignment with long-term sustainability objectives.

At present, Nissin Foods does not link climate-related performance to
executive or employee remuneration. The Group continues to explore
potential approaches to align incentive structures with environmental
performance in a manner consistent with its evolving climate strategy.

Use of Carbon Credits

Nissin Foods currently does not employ carbon credits or offset mechanisms
as part of its emissions management strategy. We will continue to monitor
developments in voluntary and compliance carbon markets to assess future
applicability.

RERBARAT 38
NISSIN FOODS COMPANY LIMITED

EREER

BBRMABHAE B AN RIXEMERERRY
RERBHEXRE  TEAFEABRBARRIEAEE
REETEEENEEREN2HARERRBEN
—HUEREER - AKREREMBRRBRERDTE
N BRIGERERHEEMESEELER -

BEREHMBEEREERE
BRERBHHIZROEEREHETE)ETAE KA
LERBREREASBEE 2 EEEERA L EM
EENHN  RAREFE  RERBHNEERE
ToRIRERMIR - s AR E (- a(tixE
)2 UEHAREER  MBE B T R E
HEVERMEERR -

BRERBHENTIERRBREER KA BTHESE
BAPI R ERRAUBBRENFRAT - WRRE&E
FLERHR BB - IFAEBERO - AIRARTHEE
% NHERFIBEMNTEBERAIENE - AEBER
BRICBBRENRFETE  URARENEREER
— -

AREEIEEGA G EMRIRARER SRS
MR IR A R R B E R - AR
BRI D PR IR TS B R EERE - AR R
WAREREREPEAABREBES - EREEHLE
BUBIREDELMEANSRER  SRRAER
MR BIRRESE -

BN EE
BMEEFEREEMCRERBABEFE AT
EBFELEZHE - EUHE  AEEEETHZ
BROMEREEHR - SEREEREEEREEH
2EKE - ZFHEFRBEGITERBBREEER - BR
FEIEA M B R AL B B RIBAORE

RN =g Y]

ZRER B IR IE AF (4 A I8 S SRR AR R R B SR OB 0 B K
X  BERKREMNSEELG - hFHEEE EHED
RIEZEZTBMAEBHRE  ARERERENFE
HRBERT B

BAl ARRMEIAKRIEAERRAEEENET
HMEeh - AEBSHERRAITIN - EEBETE
R H)RIREREE T3 W B AT IR T B IR AE ] IR R
BRHEERHE -

wIE AR ER

BB Rm B AT RS H(E AR B AR R E
BEE - RABEEERARIRTS RARIKTIHN
TR - ARHERRHGERIE

“ECRERE  HEREBESE
2025 ESG REPORT






0UR PRODUCT M

We strive to uphold excellence in quality, safety, and sustainability across
our product development and supply chain. This includes our robust food
safety and quality standards, initiatives to enhance the nutritional value of
our products, strengthened processes throughout the value chain, and a
continued focus on responsible sourcing.

FOOD SAFETY AND QUALITY

Product safety and quality are the cornerstone of our business. We uphold
these standards through testing and certification, advanced technologies,
careful oversight of our supply chain, and environmentally responsible
practices. Our focus remains on delivering products that are not only
delicious but also safe and of the highest quality for our customers.

Food Safety Management

Inspections of Raw Materials and Final Products

We maintain a stringent verification programme that includes random testing
to ensure materials are free of harmful substances, including pesticides, heavy
metals, and ethylene oxide. We also conduct targeted checks in response
to new alerts or outbreak notifications to promptly address potential
contaminants. Our focus on safety continues through to finished products,
which undergo comprehensive testing for genetically modified organisms,
preservatives, and allergens to ensure they meet the highest standards of
safety and quality for our consumers.

Pre-Delivery Inspections

Before reaching customers, every product undergoes stringent pre-shipment
inspections. These include microbiological testing, weight verification, visual
checks, and sensory reviews, all carried out by qualified specialists to ensure
consistent quality and safety.

Third Party Certification

Our strong focus on food safety and quality is reflected in the certifications
held across all our manufacturing facilities. Every food production site is
accredited to FSSC 22000 (Food Safety System Certification) or SQF Edition
9 (Safe Quality Food, Food Safety Code: Food Manufacturing Edition 9)
standards. In addition, all sites operate under the Hazard Analysis and Critical
Control Points (HACCP) framework, which systematically identifies and
controls food safety risks to ensure the production of safe and high-quality
products.

Technical Support on Food Safety

The Food Safety Evaluation and Research Institute Co., Ltd. (the “Institute”),
in which we hold a 5% stake, provides essential technical support across
our quality inspection processes. Accredited to ISO/IEC 17025 by the China
National Accreditation Service or Conformity Assessment, the Institute
supports testing and calibration activities throughout every production stage,
from raw materials to finished products.
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Annual Assessment

Our annual review includes a comprehensive assessment of the operations
and processes of our plants and suppliers, covering audits, inspection
protocols, product-recall procedures, compliance with food safety standards,
and staff training. We are pleased to report that in 2025, no food safety or
health-related complaints or product recalls were recorded.

Food Safety Policy and Training

We adhere to the FSSC 22000/SQF Edition 9 standards, and our Food Safety
Policy provides a clear framework for goal setting, communication, and
implementation across all food production sites. Following the revision of
our Management Manual and Food Safety Policy to align with the updated
FSSC 22000 requirements, we are confident that these enhancements
strengthen our food safety culture across all employee groups, from office
staff to production teams. To reinforce this, we delivered comprehensive
training on quality and safety culture, ensuring our people are equipped to
identify, prevent, and address food safety issues.

Effective communication remains essential to embedding our policy across
the organisation. We prioritise clear internal and external communication,
timely corrections, and continuous improvement to meet customer
expectations. We also maintain comprehensive assessments of all raw
materials to ensure full compliance with local and export regulations, as well
as customer-specific food safety requirements.

The “Weekly Food Safety News” ensures employees stay informed about the
latest industry standards and regulations, helping them remain aware of and
prepared for evolving food safety requirements.

Product Recall Procedures

To strengthen our readiness and ensure the effectiveness of our recall
procedures, we continue to conduct regular product recall drills across all
food manufacturing sites. As part of this effort, all food production factories
in Hong Kong, Chinese Mainland, and oversea regions conducted at least
one product recall drill in 2025. In Hong Kong, we simulated a scenario in
which incorrect packaging film was used for an export product. The drill
was completed within our target timeframe of 4 hours, during which all
affected products were identified and confirmed not to have been released
to the market. These exercises help validate the robustness of our traceability
systems and enhance our teams’ ability to respond swiftly and effectively to
potential food safety risks.

Product Recall Management

Our product recall procedure is clearly structured, with recalls classified by
risk level and supported by comprehensive traceability records. We maintain
detailed customer complaint logs and have a dedicated, cross-functional
Product Recall Team to manage the process. When a recall is required, we
promptly communicate with distributors, regulators, and consumers through
multiple channels. We also apply strict control measures to recalled products
and conduct annual recall drills to ensure the effectiveness of our procedures.
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Quality Assurance System

Established in 2005, the Institute has been central to advancing our quality
assurance processes. It was created to strengthen our system by conducting
local inspections of raw materials in China and to ensure the use of safe
ingredients. Since then, it has remained a key component of the Group’s
quality assurance strategy, continually enhancing the safety and quality of
our products.

Integrating Advanced International Testing Technologies

To strengthen our quality assurance system, the Institute has incorporated
advanced food testing and analytical technologies from the Global Food
Safety Institute, a unit of Nissin Foods Holdings Co., Ltd. (“Nissin Japan”).
This integration has significantly improved our capability to inspect and
analyse raw materials, including wheat flour, dried vegetables, meat, and
seafood, as well as instant noodle products supplied to Nissin Japan and the
Group's companies in China.

Our testing programme covers a wide range of checks to ensure product
safety and quality, including assessments for pesticide and veterinary drug
residues, harmful microorganisms, toxic substances, heavy metals, mycotoxin,
food allergens, and genetically modified organisms.

Leveraging its advanced international food inspection technologies and
extensive testing expertise, the Institute has expanded its service offerings to
include food inspection for both domestic and international clients. It also
provides technical consultations on food safety, extending its support and
knowledge to a broader segment of the food industry.

Accreditation and Certification

The Institute’s dedication to high-quality assurance is reflected in its
accreditations and certifications. It obtained accreditation from the China
National Accreditation Service for Conformity Assessment (CNAS) in
November 2010 and achieved the China Inspection Body and Laboratory
Mandatory Approval (CMA) in May 2020. The CMA certification, granted
after a rigorous evaluation of our testing capabilities and laboratory reliability
by provincial and higher-level market regulators under the Evaluation Criteria
for Certification of Inspection and Testing Laboratories (RB/T 214-2017),
further strengthens our credibility and reinforces stakeholder confidence.

Continuous Improvement

Looking ahead, we will continue to refine our quality assurance processes to
align with evolving international standards. Our commitment to continuous
improvement remains strong, and we will continue to adopt innovative
methods and technologies to ensure the highest levels of food safety and
quality.
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RESPONSIBLE ADVERTISING AND PRODUCT
LABELLING

We recognise the strong impact that advertising and product labelling
have on consumer trust and perceptions. To uphold this responsibility,
we maintain clear and comprehensive guidelines for all advertising and
promotional activities, ensuring our communication is transparent, accurate
and aligned with the highest standard of ethical marketing.

Ethical Advertising Practices

Our core belief is to stay honest and avoid overstating the features of our
products. We view advertising as a moral responsibility — one that requires all
communications to be factual, transparent, and not deceptive. This principle
is the foundation of the trust we build with our customers.

Consistent with this belief, Nissin Foods continues to champion clarity across
all advertising activities. Our communications are designed to accurately
reflect our products, align our brand values, and remain consistent across
every media channel. This approach safeguards against misrepresentation
and ensures that customers gain a clear, truthful understanding of our
products and their benefits.

Product Label Monitoring and Updating

We maintain rigorous processes to monitor and update all product labelling,
ensuring information remains accurate, current, and fully compliant with
evolving regulatory requirements. Central to this effort are our Inspection
Procedures for Finished Products, which include detailed reviews of product
quantity, packaging, labelling, and overall quality. These checks ensure every
element of our product presentation is thoroughly verified for precision and
compliance.

Compliance with Regulations

We demonstrate our product responsibility by adhering to all applicable
regulations. Our operations follow the Trade Descriptions Ordinance in Hong
Kong and the Administrative Provisions on Food Labelling in the Chinese
Mainland as the foundation of our compliance framework. Throughout the
reporting period, we have recorded no breaches of product responsibility
requirements, and no fines or penalties were incurred for non-compliance.

NUTRITIOUS AND HEALTHIER PRODUCTS

Nissin Foods has long championed the importance of health and nutrition,
recognising evolving consumer preferences and the global shift toward
healthier eating habits. While instant noodles remain our core product,
valued for their convenience and affordability, we have steadily expanded
our portfolio to offer options that meet the needs of health-conscious
consumers. This diversification enables us to better contribute to welfare by
expanding nutritious food choices.

Health and nutrition are central to our vision. Our Chairman contributes to
industry advancement through his roles as a guest member on the standing
committee of a Tier 1 association and as vice president of a Tier Il association
within the Noodle Products Branch of the Chinese Institute of Food Science
and Technology.

As we continue to enhance the nutritional value of our products, we
remain dedicated to preserving the signature taste and quality that define
Nissin Foods, ensuring our customers can enjoy healthier choices without
compromise.
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Salt and Sugar Reduction

Improving the nutritional profile of packaged food products is an integral
component of Nissin Foods’ product stewardship approach. During the
reporting period, the Group continued to advance its salt and sugar
reduction efforts, with particular emphasis on sodium reduction in its core
instant noodle portfolio. Although instant noodles are not the predominant
source of dietary salt intake, the Group recognises its responsibility as a
leading manufacturer to contribute to broader public health objectives by
progressively enhancing product formulations while safeguarding product
quality and consumer acceptance.

Between April 2019 and March 2024, Nissin Foods participated as a member
of the Committee on Reduction of Salt and Sugar in Food (CRSS), a multi-
stakeholder platform established to encourage the food industry to lower
salt and sugar levels across commonly consumed products. In alignment with
the CRSS's objectives, the Group established a clear target to reduce the salt
content by 20% in 70% of its instant noodle products sold in Hong Kong.

To ensure that nutritional improvements would not compromise consumer
experience, Nissin Foods adopted a structured and incremental reformulation
strategy. Rather than implementing an immediate and substantial reduction,
which could materially alter taste perception, salt content was reduced
progressively, typically by approximately 3-5% per adjustment cycle.

In 2025, the Group successfully achieved its target of reducing salt content
by 20% in 70% of its instant noodle products sold in Hong Kong, as a
result of the persistent and coordinated efforts across our research and
development, quality assurance, procurement and marketing functions to
reformulate products responsibly and at scale.

Our Innovative Product Range

Baked Grain Crispy Roll 21

Nissin Foods expanded its innovative product portfolio with the Baked Grain
Crispy Roll 21, made by our new subsidiary, Kemy Food, and introduced it
to the Hong Kong market in 2025. Made in Korea from 21 carefully selected
grains, the product is crafted using advanced technology at high temperature
and pressure, eliminating the need for deep frying. Available in popular
cheese and chocolate flavours, the Baked Grain Crispy Roll 21 delivers a
healthier snacking option without compromising taste. Designed for health-
conscious consumers seeking convenient, on-the-go options, its individual
packaging and healthy formulation highlight our efforts to deliver innovative
products that cater to evolving consumer preferences.
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Oats Granola Options

In 2024, Nissin Foods introduced Oats Granola, a convenient option
for health-conscious consumers. Made with 60% oats and our unique
Dehydrated Strawberry Flavour Lactobacillus Cubes, it comes in three
flavours: Abundant Fruit, Uji Matcha, and Maple Syrup. Each serving features
crispy, oven-baked oat balls in coconut, matcha, or maple syrup varieties for
a wholesome, satisfying crunch.
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Health-oriented Beverages

Our Japan-made Green Juice blends nutrient-rich vegetables with fruit for
natural sweetness, delivering fibre and key vitamins without added sugar.
First launched in 2023, it quickly gained popularity for its smooth, non-bitter
taste. In 2024, we expanded the range with “Luscius White Grape,” offering
a refreshing new option for health-conscious consumers.

D Bamit
GREEN
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RESPONSIBLE VALUE CHAIN

Our products depend on a supply chain that sources high-quality agricultural
raw materials, ingredients, and packaging. We maintain a comprehensive
approach to sustainable supply chain management, including rigorous
supplier selection, continuous process enhancements, and a growing
commitment to environmentally responsible procurement. These practices
ensure that every stage, from sourcing to final delivery, upholds strong
standards of environmental stewardship and ethical conduct.

SUPPLIER SELECTION AND MANAGEMENT

Our supplier selection and management practices are built on a
comprehensive, multi-layered framework that ensures quality, efficiency,
and alignment with our Materials Procurement Policy and Material Purchase
Policy, thereby maintaining strict standards for sourcing and purchasing
activities. In 2025, our global supply network comprised of 995 suppliers,
with 727 in Chinese Mainland, 82 in Hong Kong, and 186 in other regions.

During procurement, we require all suppliers to comply with the necessary
stringent safety and quality standards for raw materials, packaging, and
finished products. Our evaluation procedures ensure that every input meets
our strict benchmarks before entering production.

Beyond traditional criteria such as quality, cost, and delivery performance, we
increasingly prioritise sustainability factors in the supplier screening process,
including environmental stewardship and social responsibility. Suppliers
are expected to adhere to our internal environmental guidelines and
performance targets, ensuring our supply chain remains efficient, ethical, and
environmentally responsible.

Annual Performance Review and Logistics
Management

An annual evaluation is conducted on all suppliers using a detailed scoring
system that assesses performance, product delivery, and regulatory
compliance. Suppliers that meet our standards remain on our approved
vendor list, while those requiring improvement receive targeted feedback
to strengthen their capabilities. In parallel, our operations team continually
enhances logistics management to ensure timely, high-quality deliveries,
supported by clear performance metrics for our logistics partners.

Our storage facilities are equipped with appropriate infrastructure and
temperature control systems to safeguard product quality. We also have
robust security measures, including round-the-clock monitoring and alarm
systems, to further ensure the protection and integrity of all materials
throughout the supply chain.
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Assessment of Material Suppliers

Selecting our major raw material suppliers involves a comprehensive
assessment of their financial stability, supply capabilities, quality standards,
and environmental practices to ensure they meet both our operational needs
and our environmental and safety expectations. Suppliers classified as “Major
Material Suppliers” are those we purchase from in excess of a specified
amount annually. They undergo an annual credit review conducted by our
Finance Department to confirm their financial reliability. The Purchasing
Department then evaluates these findings and finalises approvals, while
closely monitoring any changes in their credit status.

Delivery Management

We take extra care in managing delivery delays by reviewing affected
suppliers’ core production processes to identify and resolve root causes. For
key raw material suppliers, we conduct on-site assessments and provide
targeted improvement recommendations. When delays persist, we issue
formal warnings and reduce order volumes to prevent repeat issues. We also
quantify and communicate the financial impact of delays to encourage timely
corrective actions.

Nissin Foods places a strong emphasis on ensuring order accuracy. Our teams
routinely verify that material suppliers operate their equipment effectively.
They also ensure finished and semi-finished quantities are communicated
accurately, supported by real-time data collection to keep our supply chain
running smoothly. Moreover, we assess each supplier’s ability to manage
quantity discrepancies and require robust systems to address such issues.
When standards are not met, we provide clear guidance and directions.
However, if a supplier repeatedly fails to meet expectations, we may consider
alternative suppliers to maintain the quality and efficiency of our supply
chain.

Sustainable Procurement

Recognising that our procurement decisions have a significant impact on the
environment and the communities we serve, we are continuing to strengthen
our sustainable procurement efforts and making them a core part of our
corporate responsibility. At Nissin Foods, we are dedicated to sourcing
products and materials that are environmentally responsible and ethically
produced. By partnering with suppliers who share these values, we aim to
reduce our emissions, support positive social outcomes and meet the rising
expectations of our consumers and stakeholders.

RERBARAR 47
NISSIN FOODS COMPANY LIMITED

YR BB R R

EBETERMAHEREE  RMASHERBER
- HERE ) EERERRRERETEZENME
NFERE R R B R AN SEFTHKALREELZ 2
2 WHRARIIZEMHHEERNIE  RERMAESF
MERBEEBRECRENHERS - ZEHENE
BEXMMBHETNFEERES  UEREMHA
- RBHNERFLEEERLFLRREL - [
BEYEREERRRNEAEZL -

RYEE

BPERERXMERERINER - BRREAITEMH
ERENZLEERRE - BRI RERRARE - HRE
ZRMEEER - BPETRS AL R ST
BOERE o ERTFE  BRMSFHEAESLRD
FEE AMBEERLE - HATE(EROTE
FEWEMHEERS - AMEEE RERIRAL EEE -

RERMEEEREERE - HMANWEFEHRZE
PR ERENRBEERTAN - AFEAREKRK
FRBBEEREEREE  YHABKEEESE - A
RiTHERIRGERE o tbsh - R AERHNERE
BREEZRENE  YERKERERENASRIAEY
ULIERIRE - BRREEDRE - LA RMFMIES -
AW BHEREXRREDEY > RATESEE
FHMER AR HEENEEEYCE

CIESF$23 -4

HPRBIRBRRYRBLBAARBOELERES
BEARE  FUREMRARERE TE  XSHESE
REXEENZLEY - HBFRM - HABKEK
NWEBHREATANGTERAAEENE R &
# o mBRERFHEREERNRERAE  RANF
AP BB ERR - WK HEE &R
nE&EBImIESHHE -

CECAFRE  HEREARE
2025 ESG REPORT






At the heart of Nissin Foods’ success lies the collective strength and
growth of our people. Throughout the past year, we have further refined
our practices and standards to foster a supportive, inclusive, and safe
environment for every team member. Our goal remains to create a workplace
where talent can thrive and excel. Our efforts are comprehensive, ranging
from advancing workplace diversity and equity to upholding rigorous health
and safety protocols. We are equally dedicated to providing robust training
programs and extensive employee benefits. We are honoured to have
received the following recognition in the fields of employment and corporate
social responsibility:

o Partner Employer Award 2025

o Good Employer Charter 2024-2026

o Asia Pacific Outstanding Employer Award 2025
o Employer of Choice Award 2025

. ERM Manpower Developer 2025-2027

o 5 Years Plus Caring Company 2024/2025

EMPLOYMENT AND LABOUR STANDARDS
Fair and Equitable Workplace

At Nissin Foods, our goal is to build and maintain a workplace defined
by diversity, inclusion, and uncompromising ethical integrity. We are
dedicated to ensuring a fair and equitable environment where hiring and
advancement are based solely on an individual’s experience, qualifications,
and performance, without discrimination based on age, gender, physical
attributes, or ethnic background. We strive to offer equal job opportunities
to all, including people with disabilities. Our approach is crafted to nurture a
culture that appreciates and supports diversity, ensuring every team member
has an equal opportunity to succeed and grow. By embedding these values
of respect and responsibility into our core operations, we aim to innovate,
create, and increase productivity, ultimately contributing to the sustainable
success of our company.

Anti-Harassment and Discrimination

We are firmly committed to preventing discrimination on any grounds,
including gender, marital status, pregnancy, disability, family responsibilities,
racial background, or any other personal circumstance. All hiring and
employment decisions are based on consistent, job-related criteria, without
regard to these factors. We continuously review and update our policies to
ensure they remain effective and relevant, and we encourage employees to
share feedback through the Human Resources Department. Additionally,
Nissin Foods maintains a zero-tolerance policy toward all forms of
harassment, including sexual or disability-based harassment. We have clear
examples and defined procedures in the employee manual to educate and
protect our staff, fostering a safe and respectful work environment for all.

Employees are encouraged to follow our formal internal reporting procedure
when any incident of discrimination or harassment occurs. This includes
documenting the event in writing and promptly notifying the Human
Resources manager or a designated member of management within the HR
Department. Every report is treated with strict confidentiality and handled
professionally to ensure a thorough and timely resolution.
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Compliance with Local Laws and Regulations

Our operations in the Chinese Mainland, Hong Kong and other overseas
markets are conducted in strict accordance with all applicable local laws and
regulatory requirements. The Group maintains a zero-tolerance approach to
child labour and forced labour, which is explicitly articulated in our Employee
Handbook and relevant internal policies. To proactively prevent such
practices, we conduct periodic reviews and internal audits of our operations
to identify and address any potential risks relating to labour standards.
Should any instances of non-compliance be identified, prompt corrective
actions are taken in accordance with our established procedures.

In Hong Kong, our employment practices comply with key legislative
requirements, including the Employment Ordinance, the Minimum Wage
Ordinance and the Employees’ Compensation Ordinance. In the Chinese
Mainland, our labour management practices adhere to the Labour Law of the
People’s Republic of China, the Social Insurance Law of the People’s Republic
of China, the Employment Promotion Law of the People’s Republic of China
and the Labour Contract Law of the People’s Republic of China. Compliance
with these regulatory frameworks forms a fundamental component of our
human resources management and helps ensure that employees’ rights and
welfare are protected across our operations.

To ensure ongoing compliance with the Personal Information Protection Law
of the Chinese Mainland, the Group undertook a comprehensive information
security evaluation and enhancement initiative in 2024, with particular focus
on the management and protection of employee personal information. As
part of this initiative, an independent third-party specialist was engaged
to assess our internal systems, data management practices and relevant
governance procedures. The resulting assessment report confirmed that the
Group'’s subsidiaries in the Chinese Mainland have established appropriate
controls to comply with the requirements of the Personal Information
Protection Law, thereby strengthening safeguards over personal data and
mitigating risks associated with cross-border data transfers.

Over the past reporting year, the Group maintained a strong compliance
record with all applicable employment and labour-related laws and
regulations in the jurisdictions where we operate, and there were no
instances of non-compliance with employment or labour laws within our
operations.

OCCUPATIONAL SAFETY AND HEALTH

Occupational Safety and Health (OSH) is always considered a top priority at
Nissin Foods. Our approach for maintaining operational safety and health is
both extensive and proactive, integrating clear policies, continuous employee
education, and thorough emergency preparedness. We uphold strict safety
rules to protect our employees. Key responsibilities include maintaining
awareness of emergency exits, keeping fire doors clear, ensuring escape
routes are kept clear at all times and fire doors are kept closed, and promptly
reporting any issues with electrical devices. Moreover, all staff must adhere
to company hygiene standards to ensure a safe, sanitary workplace.

OSH Policy and Management System

Our Occupational Safety and Health Policy acts as the core directive for our
team, detailing specific procedures that mandate strict adherence across
all operational functions. The OSH management system, with its defined
processes, ensures the policy is properly implemented across our operations.
We conduct regular and thorough reviews of our OSH practices to facilitate
continuous improvement. Our adherence to global best practices is confirmed
by I1SO 45001 certification, achieved by our food manufacturing facilities in
Hong Kong, Chinese Mainland, and Vietnam.
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OSH Audits

Nissin Foods has consistently performed rigorous site inspections to uphold
our OSH commitments. Our OSH Committee meets regularly to review
performance and recommend improvements to management. In addition,
independent experts conduct annual OSH audits and provide actionable
recommendations to address any gaps in our practices.

OSH Training

As part of our ongoing effort to cultivate a robust OSH culture, we provide
comprehensive information, guidance, training, and supervision to all
employees. This ensures they are fully prepared to manage day-to-day safety
and contribute to the effectiveness of our OSH management system, which
undergoes regular assessment and continuous improvement. We instil a
principle of shared responsibility, expecting every individual to proactively
safeguard their own health and safety, as well as the health and safety of
others.

Influenza Contingency and Risk Management

The Influenza Contingency Committee (ICC) oversees the review of our
emergency response plans and procedures. Assessing risk management and
hygiene strategies ensures operational continuity. The ICC also identifies
opportunities for enhancement and facilitates dialogue with employees on
preventive measures, safeguarding organisational activities and staff welfare.
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TALENT RETENTION, TRAINING AND
DEVELOPMENT

At Nissin Foods, we recognise that people are vital to our company’s
success, and we believe our prosperity is directly tied to their growth. We
are therefore dedicated to offering equitable development opportunities for
every team member.

Understanding the importance of investing in our talents, we have
established a range of training and development systems. These systems
are thoughtfully designed to facilitate the creation of training plans and
objectives, monitor employee training progress, and assess performance
outcomes. Our comprehensive training and development offerings aim to
enhance the professional growth of our workforce in alignment with the
Company'’s strategic goals.

Sustainability-related Training

We have provided comprehensive IMS awareness training to our employees,
covering vital information about the FSSC 22000 Food Safety Management
System, the ISO 14001 Environmental Management System, and the ISO
45001 Occupational Health and Safety Management System. Moreover,
staff at our operational sites receive regular briefings on technical topics,
including food safety protocols, workplace safety, hygiene control, and
environmental conservation. We value the fresh perspective and potential of
new team members. Our structured onboarding sessions provide a thorough
introduction to Nissin Foods' history, culture, growth, and product portfolio,
equipping new hires with the foundational knowledge needed to integrate
successfully into our company culture.

Throughout the year, employees across departments participated in a range
of targeted development courses, including specialised training such as Food
Defence Training, Food Allergens Training, Critical Control Points (CCP)
Training, FSSC 22000 Version 6 Awareness Training, and Director Training.

In 2025, we also delivered contract risks and law-related training to
strengthen employees’ understanding of legal compliance requirements. The
training covered key topics such as the contract definition, risk prevention,
and case studies.

To enhance productivity and efficiency across our teams, we provide a
dedicated annual Excel training course for our new employees. In addition,
we implement a robust IT Department training program to elevate staff's
understanding of cybersecurity.

Five key e-learning modules were delivered in 2025 to provide essential
knowledge to help safeguard our digital environment against prevalent
threats and strengthen our organisational resilience.
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Nissin Foods Online Learning Game

In 2023, Nissin Foods first launched the “Nissin Foods Online Learning Game”
app, a gamified platform designed to revolutionise employee training. This
digital tool offered a 60-day interactive course on our company’s heritage,
business philosophy, and pioneering spirit, allowing users to earn points
and rewards through an engaging blend of puzzles and learning. To further
enrich this platform, we developed significant new content and integrated
essential modules on ESG principles and our core food safety culture in
2024, ensuring the learning materials became even more aligned with our
strategic corporate goals. In 2025, we proudly launched the updated version
of the game to our employees. This latest release introduces the new ESG
and food safety-related content, transforming the platform into a vital
channel for both education and recognition. Employees now engage with
this critical knowledge while continuing to earn rewards, thereby gaining the
understanding and skills needed for today’s complex business environment.
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Support for Professional Development

We maintain a proactive professional development strategy. Our approach
involves continuously refining and evaluating employee skills through tailored
training programs, supported by both in-house trainers and external experts.
This fosters a collaborative environment that encourages the exchange of
ideas and industry insights. Each business division defines strategic goals and
corresponding action plans annually. Unit leaders partner with their teams
to review developmental progress and objective completion, reporting these
outcomes to senior management for further evaluation and endorsement.
Throughout this process, we value employee feedback and encourage open
communication.
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EMPLOYEE BENEFITS AND WELFARE

We understand that our employees are integral to our success. Hence, we
have crafted a range of employment benefits and caring initiatives, designed
to support not only our employees but also their families.

Team Building Events

The Orientation Party for new recruits is designed to welcome new joiners
into the Nissin Foods family. This event provides a warm introduction to our
corporate culture, ensuring new employees feel supported and cared from
their very first day. We host this party regularly to give all new hires the
opportunity to connect with colleagues and transition smoothly into their
roles.

We have also organised the Annual Dinner, which unites employees from
across the company to celebrate a year of shared achievements. More than
just a celebration, it strengthens team spirit and reinforces the bonds that
define our collaborative workplace. The evening offers a chance to connect
beyond daily tasks, fostering camaraderie, mutual appreciation, and collective
pride.

ETHEMERFU

HPVRAE TR BPIKEER - EUHIET — &5
BERNREEER  RETRERARMESHR -

BT E

MAMEAHME S ABLHKEMABRBRMAMNAR
BE o IR BURERM A AN BRMNEEUL - R
METHARE —REBRRZE QR FHEIR -
B EHSRDHE  SEAMARE TIRHRF
& 0 1B E BRI B E BRI B TR L -

BATERTRAFRE  HEZ2RET  ARENB
E—FNEEKRR - BB TEITHEN - EAM
REBEN  BEIBEAROTEE - BRERET
ERBTIEZINEIE - HBEEHE EHERE - I

EEERRER -

Health and Wellness Benefits

We continue to offer comprehensive wellness benefits, including life
insurance, medical coverage, supported dental plans, fitness centre
memberships, annual physical examinations, and on-site seasonal influenza
vaccinations administered by skilled healthcare practitioners to our
employees. To further support employee welfare, we are launching a new
campaign in 2025 featuring Nissin Fresh Salad Vegetable, designed to
help staff easily adopt nutritious eating habits. This initiative, supported by
scheduled antioxidant checks, enables participants to proactively monitor
their health progress. By offering these comprehensive health and wellness
benefits, we strive to ensure that our employees have access to essential
health checks and preventive care.

Family-Friendly Initiatives

To address the diverse needs of our employees, we continued to implement
flexible work schedules and family-friendly leave policies. We also maintain
our tradition of offering special cash bonuses to celebrate life’s milestones,
such as weddings and births, and to express sympathy during times of loss.
In 2025, we invited employees’ children to our production plant at the Tai
Po Industrial Estate for a guided tour of the “Demae ltcho” production line.
These combined efforts are designed to provide essential support, foster
family engagement, and help our staff navigate their responsibilities with
greater ease and connection.
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We firmly believe in the role of our local community in Nissin Foods' long-
term success. In 2025, we continued to actively engage in community
projects and sponsorships, including consumer-centric initiatives and support
for local sports talent and events. Through our initiatives, we aim to create a
positive impact that goes beyond our products, enriching the cultural, social,
and sporting fabric of Hong Kong.

CUSTOMER AND CONSUMER CARING

We place customer feedback at the heart of our decision-making. To
streamline communication and gather insights, we have a dedicated
Customer Care Centre that consolidates input from various channels. This
centralised system ensures transparency, accountability, and prompt attention
to all inquiries, opinions, and complaints. When addressing concerns, the
Centre works closely with relevant departments to conduct full investigations
and produce detailed reports, driving continuous improvement across the
organisation.

Protection of Intellectual Property Rights and Data

The Group recognises the importance of protecting intellectual property
rights and consumer data as part of our responsible business practices and
brand management. We implement internal policies, including our Employee
Handbook, Code of Conduct and Code of Ethics, which prohibit the
unauthorised disclosure of confidential information and require employees
to respect the intellectual property rights of third parties. To support
compliance, we conduct intellectual property due diligence during product
development, including pre-launch reviews with external specialists where
appropriate. Through these measures, together with ongoing monitoring
and periodic policy reviews, we seek to safeguard our intellectual property
assets and ensure our operations remain aligned with applicable intellectual
property regulations. During the reporting year, the Group did not receive
any complaints concerning breaches of consumer privacy.

Cross-Industry Collaboration

Collaboration Activities with Hatsune Miku

In 2025, Nissin Foods continued its innovation led collaboration strategy,
deepening engagement with diverse consumer segments. Partnering with
globally renowned virtual singer Hatsune Miku, we launched a new Cup
Noodles brand campaign in Hong Kong. At the same time, we released an
exclusive Hong Kong commercial celebrating the 40th anniversary of local
production for Demae Iccho. Featuring dynamic visuals and a rhythm driven
soundtrack, the creative highlighted the brand’s distinctive appeal. To amplify
impact, we introduced limited edition collaboration products and staged
themed activations at anime and gaming expos, strengthening connections
with anime culture enthusiasts and further elevating brand and product
awareness. In addition, CUPNOODLES MUSEUM Hong Kong hosted a limited
time Hatsune Miku — themed event, delivering a fresh brand experience for
fans and consumers.

Art by SAWTOWNE / iXima / nou / KEI @ Crypton Future Media, INC. www.piapro.net RiQpro
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Collaboration Activities with YOASOBI

In the Chinese Mainland, we expanded our outreach through a collaboration
with the popular musical duo YOASOBI. To engage a wider customer
base and show our gratitude to loyal fans, we launched a lucky draw
via our WeChat Mini Program, offering prizes such as concert tickets
and autographed posters. The partnership also included advertising and
commercial video placements during YOASOBI's concerts, fostering
meaningful connections with music lovers and enhancing our brand’s cultural
relevance.

Collaboration Activities with Virtual Liver Group

During the BILIBILI WORLD 2025 and FIREFLY ACG FESTIVAL events, we
partnered with psplive to design a series of interactive activities for attendees.
Visitors who followed Nissin Foods' official social media accounts and shared
related posts were eligible to receive exclusive gifts. This collaboration
successfully created a connection between our brand and virtual idol
enthusiasts, broadening our reach within the community.

CUSTOMER ENGAGEMENT

The CUPNOODLES MUSEUM Hong Kong entered into its 5th year of
operations in March 2025. As an immersive space dedicated to sparking
creativity and curiosity through interactive learning, the Museum was themed
under “The Innovation Journey of Momofuku Ando”, inviting visitors to
explore the remarkable story behind the innovation of instant noodles.
Visitors can personalise their own creations at the My Cup Noodles Factory,
Demae Iccho Factory, and My Granola Factory, and explore the three unique
exhibition corners for a memorable experience. The Company announced
the closure of the Museum on 11 January 2026, stating the project team is
committed to bringing new experiences to our customers and is prepping for
the next phase of development.
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In celebration of the 4th anniversary of the Museum and the 115th birthday of Mr. Momofuku Ando, brand-new interactive games
were introduced at the three iconic workshops and special birthday offers were made in March 2025.
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My Cup Noodles Factory
ARETES
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My Demae Iccho Factory
HAT—T TYES

My Granola Factory
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To strengthen brand loyalty and customer engagement, Nissin Foods has
continued to implement its membership scheme, “Nissin Foodium,” in Hong
Kong and the Chinese Mainland. This WeChat mini programme provides
members with a variety of exclusive benefits, including special rewards and
interactive games. It also functions as an e-commerce channel in the Chinese
Mainland, offering the latest brand and product news while creating a direct
line of communication and valuable consumer insights.

In 2025, “Nissin Foodium” enhances the customer experience by extending
QR code integration to even more products. This innovation now includes
not only individual items but also boxed products, such as Demae Iccho for
restaurant use, and has been expanded to select non-noodle offerings. By
scanning these QR codes, customers can accumulate points redeemable for a
variety of gifts and benefits. During special festivals and promotional periods,
we also offer members limited-time discounts to enhance their purchasing
experience.

Nissin Foods participated in the Food Expo 2025, and provided a significant
opportunity to express our sincere gratitude to the fans who have supported
us through the years. We remain dedicated to innovation as we continue
to develop convenient, delicious, and high-quality food options for all
consumers.

At the event, our booth featured two exclusive limited-edition lucky bags,
the Cup Noodles Fuku Bag and the Demae Iccho Fuku Bag, each with
unique designs that captivated attendees. A series of products was also
offered at special promotional prices to enhance accessibility and attract
interest. To further enrich the visitor experience, we set up a dedicated
member recruitment area. New members who joined our “Nissin Foodium”
WeChat Mini Program at the booth received a special welcome gift, while
existing members were encouraged to check in at our booth to accumulate
designated points, which could be redeemed within the app for unique
offers and gifts.
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COMMUNITY ENGAGEMENT

We deeply acknowledge the pivotal role that the community has played in
Nissin Foods' journey towards success. Over the past year, by continuing to
invest in various initiatives and sponsorships, we aimed to create a positive
impact and enrich the cultural, social, and sporting fabric of our local
community.

NISSIN FOODS (HONG KONG) CHARITY FUND (“Charity Fund”)

The Nissin Foods (Hong Kong) Charity Fund was established in September
2020 through a trust deed by Nissin Foods Company Limited. The Charity
Fund is dedicated to advancing education, promoting the arts, science, and
academic research, aiding those in need, and conducting charitable activities
for the benefit of the Hong Kong community. Since its inaugural set of
projects in 2022, the Charity Fund has consistently approved and enhanced
its initiatives.

In collaboration with The Chinese University of Hong Kong (“CUHK"), the
Charity Fund launched the “Nissin Foods Scholarship” in 2022 for students
enrolled in CUHK's Food and Nutritional Sciences programmes. For the
2025-2026 academic year, a total of 11 full scholarships were granted,
comprising seven renewed and four new award recipients. Among these,
seven are undergraduate students and four are enrolled in CUHK’s PhD
programme. The scholarship continues to nurture talented, compassionate
food professionals and future leaders, supporting the continued advancement
of Hong Kong's food industry.
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Mr. Kiyotaka ANDO, Chairman of Nissin Foods (Hong Kong) Charity Fund (Front row, 3 right), and
Professor Anthony CHAN, Pro-Vice-Chancellor and Vice President of CUHK (Front row, 3 left),
attended the Nissin Foods Scholarship Presentation Ceremony.
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Nissin Foods Scholarship Presentation Ceremony

B MEna

Nissin Foods
Scholarship

EARERER

Mr. Kiyotaka ANDO (4" right) and Professor Chetwyn CHAN,
Vice President (Research and Development) of EdUHK (3 left),
attended the Presentation Ceremony for
Nissin Foods Scholarship for Elite Athletes.
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The scholarship aims to support these athletes in
their pursuit of excellence both in their athletic
endeavours and their studies, enabling them
to become future health educators.
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In partnership with The Education University of Hong Kong (EdUHK), the
Charity Fund introduced the “Nissin Foods Scholarship for Elite Athletes” in
2022. The scholarship programme was specifically designed for elite athletes
enrolled in EAUHK's Bachelor of Health Education (Honours) degree, Bachelor
of Science in Sports Science & Coaching (Honours) degree, and Postgraduate
Diploma in Education. In the academic year 2025-2026, seven outstanding
EdUHK elite athletes were granted full scholarships, including three renewed
awardees and four new awardees. This scholarship aims to support these
athletes in their pursuit of excellence in both their athletic endeavours and
their studies, enabling them to become future health educators.

Red Packet Reuse and Recycling

In 2025, we took part in the Red Packet Reuse and Recycling
Programme organised by Greeners Action. This project promotes
the effective reuse and recycling of materials. Each year, Greeners
Action collects used red packets and redistributes them to
the public for reuse before the Chinese New Year. During the
collection period from 3 to 24 February 2025, our plant canteens

in Hong Kong collected 15 kg of red packets for recycling,
indicating a notable green awareness among staff members.

Guided Tour at T.PARK

To enhance the environmental awareness of our employees, 31 employees
from 24 departments across Nissin Foods and Winner Food participated in a
guided tour of the T.PARK in October 2025. T.PARK is a unique self-sustained
facility that combines a variety of advanced technologies with recreational,
educational and ecological features in a single complex. With two plants of 4
incineration trains in the facility, it can handle a maximum capacity of 2,000
tonnes of sludge per day. It demonstrates Hong Kong'’s “waste-to-energy”
and resource recovery ambitions, offering the best alternative solution for
sludge disposal and setting the pace for a more sustainable Hong Kong.
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The tour was designed to educate participants about the importance of waste-to-energy, enhance
staff awareness of resource recovery, and educate staff about the sludge treatment process.
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Sponsorship of Hong Kong’s Tennis Competitions

As the official “Youth Development Partner” of the Hong Kong, China
Tennis Association (“HKCTA"), Nissin Foods has been a sponsor of key
local youth tournaments since 2015. Throughout 2025, we continued to
support the local tennis tournaments organised by HKCTA, including the
Nissin Hong Kong National Junior Tennis Championships, Nissin Demae Iccho
Hong Kong Junior Novice Competition, and Nissin Cup Noodles Hong Kong
Junior Tennis Series. The tournaments offer budding tennis players valuable
competitive opportunities, enabling them to gain extensive experience while
also identifying potential elite players for Hong Kong. Our involvement
demonstrates our commitment to promoting youth development in sports
and fostering a vibrant sporting culture in the Hong Kong society.

Nissin Foods has expanded its support for youth tennis development to the
Greater China region by sponsoring the Nissin Greater China National Junior
Tennis Team Cup 2025. Eight teams from Greater China: Shanghai, Jiangsu,
Tianjin, Shandong, Yunnan, Macau, Chinese Taipei, and Hong Kong — came
together for an exhilarating four-day challenge in January 2025. Each team
sent three players aged 13 to 14 to compete, learn, and grow together.
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Nissin Greater China National Junior Tennis Team Cup 2025
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Nissin National Junior Tennis Championships 2025
BBEB L FHERIREE2025
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Extends Sponsorship of Local Tennis Stars

Nissin Foods has continued its sponsorship of Hong Kong tennis professional
Cody Wong, strengthening its support as she rises in the international tennis
scene. The partnership reflects our dedication to nurturing homegrown
athletic talent and promoting Hong Kong's presence in global sports.

In 2025, Nissin Foods has extended our sponsorship to the then 14-year-
old local tennis rising star Richie Choi. Richie became the first Hong Kong
player to reach the finals of the Boys' 12 Singles at the prestigious Orange
Bowl International Tennis Championship 2023, finishing as runner-up and
making history. In 2024, he represented Hong Kong in several international
tournaments, including the ITF World Junior Tennis Finals, the Asia/Oceania
Qualifiers, and the European Tour. In 2025, he claimed the Boys’ Singles title
at the ITF J30 Colombo and won the Boys’ 16 title at the Nissin Hong Kong
Junior Tennis Championships.

The sponsorships have not only highlighted Nissin Foods’ long-term
commitment to local sports development but also reinforced its important
role as the official Youth Development Partner of HKCTA.
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Cody'’s strong performances have reinforced the
value of this collaboration, showcasing how
sustained corporate backing can help local athletes
compete and excel internationally.
ITRENEERREZET IESENEE -
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Through these sponsorships and its broader involvement in local
tournaments, we aim to empower more Hong Kong athletes and inspire
the next generation of sporting talent. The sponsorships also represent a
model of collaboration between corporations, sports associations, and young
athletes, injecting positive energy into Hong Kong's sports scene.
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Meanwhile, Richie began playing tennis at

the age of five and joined the Shenzhen
Tennis Team's youth preparatory squad at seven.
He quickly made a name for himself on both local
and international courts.
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KPI SUMMARY MR SIS IRINE

ENVIRONMENTAL PERFORMANCE RIERDE

Environmental KPIs?

REBEENE

The types of emissions and respective emissions data

R ER R AR EE

Nitrogen oxides 1.91 2.00 1.70 tonnes
RELD I
Sulphur oxides 0.01 0.01 0.0088 tonnes
walty T4
Respirable suspended particles 0.0006 0.0012 0.0009 tonnes
BILSON R k) TR
GHG emissions

BEREHR

Scope 1: Direct emissions 47,556 45,585 22,821 tonnes of CO,-e
HE1: HEHEWR —EbIREE - AMEETE
Scope 2: Energy indirect emissions 40,253 37,886* 26,528* tonnes of CO,-e
HE2 : fREEFR —EbiREE - AMEETE
Scope 3: Indirect value chain emissions® 298,460 292,425 - tonnes of CO,-e
E3 : MEEEEYER —EbIREE - AMEETE
Total Scope 1 & 2 emissions 87,809 83,471* 49,350* tonnes of CO,-e
HER2HF R E —& bR EE - ABEETE
Scope 1 & 2 emissions intensity (by ‘000 revenue) 0.022 0.022* 0.013*  tonnes of CO,-e/'000 revenue

BEN R2FHERE (BT ITRA) FFTRAZSLRES - A

WEEHE

Figures marked with “*” have been restated to reflect updates to
calculation methodologies and boundary definitions: Scope 2 emissions
(and the corresponding total Scope 1 and 2 emissions and related intensity
metrics) have been recalculated to align with a revised Scope 2 emissions
boundary, while indirect energy consumption (and the corresponding total
energy consumption and energy intensity metrics) has been recalculated
following updates to the classification of energy consumption.

The reported Scope 3 emissions cover ten categories: Purchased goods
and services, Capital goods, Fuel-and energy-related activities, Upstream
transportation and distribution, Waste generated in operations, Business
travel, Employee commuting, Downstream transportation and distribution,
Use of sold products, and End-of-life treatment of sold products. As we
continue to refine our Scope 3 emission disclosure, some of the data is
still under collection and not ready to be disclosed this year. Additional
categories will be incorporated in future reporting as data availability
improves.
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KPI SUMMARY RS (& UaiRitis=

4

Environmental KPIs?

REREERER

Hazardous waste produced

FELBEREREN

Total hazardous waste produced

RELAEERENEE

Non-hazardous waste produced

FELREERY

Total non-hazardous waste produced

FELEEERYES

Direct and indirect energy consumption
HEKMEERERE

Direct energy consumption
HERRHER

Indirect energy consumption

R REIROH 78

Total energy consumption
BEIRBFEARRT

Energy intensity (by ‘000 revenue)
BEREE (BT THRA)

Water consumption

FKE

Total water consumption*
Bk E

Water consumption intensity (by ‘000 revenue)

FRBE (B TTEA)

Total packaging material used for finished products

HEmAAERMEZAE

Total packaging material used

FIRBEMi 248

The increase in water consumption is primarily driven by the expansion

reporting boundary.

NISSIN FOODS COMPANY LIMITED

AERRARAR

6.08

8,084

159,666

71,948

231,614

0.058

558,852

0.140

16,161

64

of

4.83

7,373

162,570

62,483*

225,053*

0.059*

468,827

0.123

15,535

5.99

4,248

117,413

47,227*

164,639*

0.043*

374,489

0.098

14,266

tonnes
1E

tonnes
U7}

MWh

KEE

MWh

KL Fs

MWh

K Fs

MWh/000 revenue
T TR A KL

cubic metres

cubic metres/'000 revenue
BF WAL AR
tonnes
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SOCIAL PERFORMANCE HEXRE

Social KPIs

HERERERIER

Employee profile (No. of people)

EEHR (AR

Total workforce 3,592 3,577 3,409
LB hiag

Total workforce by employment type

REREBERBSNEE HEH

Full-time 3,543 3,559 3,391
X7

Part-time 49 18 18
FH

Total workforce by gender

R BI85 K25 By h AR B

Male 1,708 1,736 1,624
S

Female 1,884 1,841 1,785
i

Total workforce by rank

RERB DS E DA

Management 449 445 425
EEE

Non-management 3,143 3,132 2,984
EERE

Total workforce by age group

REBREREDNE B DEH

18-39 1,443 1,541 1,492
18% 395%

40-59 2,057 1,962 1,836
40ZE 595%

60 or above 92 74 81
60573k bA |

Total workforce by geographic location

Rt 5 8 5 WSS B DA

Chinese Mainland 2,558 2,628 2,519
R A

Hong Kong 692 697 725
BB

Other Region 342 252 165
Hhible
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KPI SUMMARY RS (& UaiRitis=

Social KPIs 2025 2024 2023
HEBERENEE 20254 2024%F 20234
Employee turnover

EERA=E

Employee turnover 26% 23% 22%
EERAE

Employee turnover rate by gender

RUERIE DK E S kL=

Male 30% 26% 24%
St

Female 22% 20% 20%
i

Full-time employee turnover rate by age group

BERARNBINERESRALR

18-39 41% 34% 29%
182 397%

40-59 13% 12% 14%
40E595%

60 or above 75% 72% 68%
60BR A

Full-time employee turnover rate by geographic location

ZiFHB s NEHESRKL R

Chinese Mainland 23% 19% 22%
AR B A

Hong Kong 20% 22% 19%
BB

Other Region 55% 66% N.A.
HAthith[@ TiEA
Occupational health and safety

BEEERTR

Number of fatalities in the past three years (No. of people) 0 0 0
BE=FRTAZB(AL)

Rate of fatalities in the past three years 0% 0% 0%
MAE=FHRTE

Loss days due to injury (No. of days) 1,049 1,611 1,787
EITEEAIIERSH(RED
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KPI SUMMARY RS (& UaiRitis=

Social KPIs 2025 2024 2023
HERRERER 20255 20245 20234
Training

=3

Percentage of employee trained

ZIEEF DL

Male 82% 85% 81%
St

Female 82% 81% 73%
g

Management 83% 62% 69%
ERE

Non-management 82% 86% 78%
IFEEE

Average training hours completed (No. of hours)

B 58 B T £ 3% B i B (B 20)

Male 15.82 11.83 22.39
S

Female 15.74 11.32 22.86
g

Management 15.01 6.86 20.14
ERE

Non-management 15.87 12.23 22.94
FFEEE
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ESG BEPORTING GUIDE CONTENT INDEX ((Iﬁ 3 i‘im]} Bia ¥E

Material Aspect
TEHR

A. Environmental
ABRE

A1 Emissions
NE:9587)

General Disclosure

—RIE

A2 Use of Resources
A2 BERFEA

General Disclosure

—RIE

A2.1

A2.2

A2.3

Content

AR

Information on: (a) the policies; and (b) compliance with relevant laws and regulations
that have a significant impact on the issuer relating to air and greenhouse gas emissions,
discharges into water and land, and generation of hazardous and non-hazardous waste.

BRERIORERBHN MR ZHS  AEREZEEMNELEN : @K
R ROETHETABEAZEZHERLROINER -

The types of emissions and respective emissions data.

PR R MARR HE R -

Direct (Scope 1) and energy indirect (Scope 2) greenhouse gas emissions (in tonnes) and,
where appropriate, intensity (e.g. per unit of production volume, per facility).
HiEZEE) REREE(BE2)REREHNE CATE) R (ER) % E (MASE
BB -  FERMEE) o

Total hazardous waste produced (in tonnes) and, where appropriate, intensity (e.g. per
unit of production volume, per facility).

MELXAZEZENEE CAMGE) R
) o

(B BE (WASER B - SERGA

Total non-hazardous waste produced (in tonnes) and, where appropriate, intensity (e.g.
per unit of production volume, per facility).

FrE 4 mEFEE YR A E) R(EmR) 2 &
) o

>t

(A GESEA - BIERME

Description of emissions target(s) set and steps taken to achieve them.

FR PRI SO BE R E B IR R AR E RS L B IR P EREREY P8 -

Description of how hazardous and non-hazardous wastes are handled, and a description
of reduction target(s) set and steps taken to achieve them.

REREEREEERNNTTE - RIERATR] I RRE B R R AE
8 -

FELL BRI

Policies on the efficient use of resources, including energy, water and other raw
materials.

BRERAER(BREER - KREMEME)BER -

Direct and/or indirect energy consumption by type (e.g. electricity, gas or oil) in total (kWh
in '000s) and intensity (e.g. per unit of production volume, per facility).

R E SN EERSEEERNE - Kolon) BFEE AT RTRRE
(MABESEN - FEREE) -

Water consumption in total and intensity (e.g. per unit of production volume, per
facility).

BREKEREE(WMAGESEN - BHEZMTE)

Description of energy use efficiency target(s) set and steps taken to achieve them.

HE AP ET SZ B BE IR 62 R s B iR R AR E DI L B TR PR -

B REE

AERRARAR
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) AEF3

Section Index

BH RS

Our Planet — Emissions;
Packaging and Waste
Management

BAPIHIR - HER « &
KR EE

Our Planet — Emissions &
KPI'Summary

BAIHIHER — HEIRI&ER
REBIERER

KPI'Summary

MRERIERNER

KPI'Summary

MRERIEENE

KPI'Summary

BREBIEEHNE

Our Planet — Emissions
BRI IR — HERR

Our Planet — Packaging
and Waste Management

B ER - B ERER
MEE

Our Planet — Environmental
and Natural Resources
Management

HFIEH IR - TRIERRA
ERER
KPI' Summary

RARAERIERNE

KPI' Summary

FRETIEEHME
Our Planet — Use of Energy
B Ik - sEIRE A



ESG REPORTING GUIDE CONTENT INDEX (Igl% « #H@REIGHRETHI) ABT RS

Material Aspect
TEHR
A2.4

A2.5

Content

AR

Description of whether there is any issue in sourcing water that is fit for purpose, water
efficiency target(s) set and steps taken to achieve them.
HAUSREGE /KR E R A ERIRERE - ARFTET LA AR B IR R AR E L B iR
PREUH) 2558

Total packaging material used for finished products (in tonnes) and, if applicable, with
reference to per unit produced.

ST RV R E (AW E) k(ER) 8 EEEMIGE -

A3 The Environment and Natural Resources

A3 RERRRER

General Disclosure

—RIE

A3.1

A4 Climate Change
Ad BIRZL

General Disclosure

—RIE

A4

B. Social
B. H&

Policies on minimising the issuer’s significant impacts on the environment and natural
resources.

WMPBITAHBRBERRABREK 2 ERZEHBUR ©
Description of the significant impacts of activities on the environment and natural

resources and the actions taken to manage them.

R EBBRDHRRERRARERNEAZERERKNEEEHATZENTTS -

Policies on identification and mitigation of significant climate-related issues which have
impacted, and those which may impact, the issuer.

BRBSIREREZERARZEETANERRIRIEHHENBR -

Description of the significant climate-related issues which have impacted, and those
which may impact, the issuer, and the actions taken to manage them.

RMEERAIREHBETAELYENEARRIERER - REHTH -

Employment and Labour Practices

BRERETESR
B1 Employment
B1 {E{%

General Disclosure

—RIE

B1.2

Information on: (a) the policies; and (b) compliance with relevant laws and regulations
that have a significant impact on the issuer relating to compensation and dismissal,
recruitment and promotion, working hours, rest periods, equal opportunity, diversity,
anti-discrimination, and other benefits and welfare.

ERFMRRE BEREA  TERE R TEKE - 2k REBMEMD
FFBRENH - @QBEK  ROBEFHBEITAGEALE ZEBEERROIZER
Total workforce by gender, employment type (for example, full-or parttime), age group
and geographical region.

RER - EEEE (N2 BEGEE) - FRAR LR ESMEB AR -
Employee turnover rate by gender, age group and geographical region.
RIER - FiARI KBRS DEEERARLE -

AERRARAR
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Section Index
EHERGI

Our Planet — Water
Management

BAIRER - KERE R

KPI Summary

PARAE IR E

Our Planet — Environmental
and Natural Resources
Management

B ER — IRIE R R A
BRER

Our Planet — Environmental
and Natural Resources
Management; Packaging
and Waste Management
HAI IR — IRIF R KA
BRER  BERMEEEY

=gl

Our Planet — Climate
Change Management

HAEER - RURELE
L

Our Planet — Climate
Change Management

HAEER - RIRE(LE
L

Our People = Employment
and Labour Standards

RAHET - EHERST
8]

KPI Summary
BRARUERHE

KPI Summary
RRE RS E



ESG REPORTING GUIDE CONTENT INDEX (Igl% « #HB8REIGHRSETHI) AT RSI

Material Aspect Content
TEHR AR

B2 Health and Safety

B2 REREZRE

General Disclosure Information on: (a) the policies; and (b) compliance with relevant laws and regulations
that have a significant impact on the issuer relating to providing a safe working

environment and protecting employees from occupational hazards.

—RIRE ERRMLZE2IERERRERERELTBELLEN - QBE : ROETHEITAR
BEATEZ HBERRAPINER -

B2.1 Number and rate of work-related fatalities occurred in each of the past three years
including the reporting year.
BE=ZF (RREERFE)SFRAITHROABRLE -

B2.2 Lost days due to work injury.
BIGEATHERE -

B2.3 Description of occupational health and safety measures adopted, and how they are

implemented and monitored.

R T ER AV B R R PR B 246 1 - ARBIRITRER X ©

B3 Development and Training
B3 IR R

General Disclosure Policies on improving employees’ knowledge and skills for discharging duties at work.

Description of training activities.

—RHKEE BRI EE BT TERE M MH LR RBER - HtEINES -

B3.1 The percentage of employees trained by gender and employee category (e.g., senior
management, middle management).
RUFREESR(MNERERE  TREEBEOINZIEEASL °

B3.2 The average training hours completed per employee by gender and employee category.

EURIREEERES  BREETKZ IO TR -
B4 Labour Standards
B4 % T %8|

General Disclosure Information on: (a) the policies; and (b) compliance with relevant laws and regulations

that have a significant impact on the issuer relating to preventing child and forced

labour.

—RHKER BRA IEZE TR HI45 TH) - (EK : RO)EFHETABERZENEBEELR
BIEYE RS

B4.1 Description of measures to review employment practices to avoid child and forced
labour.
iR a RIS E G 2 B AR R E T s BB T -

B4.2 Description of steps taken to eliminate such practices when discovered.

R FIRE R BN EIR A RIS LRI P8 o

AERRARAR
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Section Index

BH RS

Our People = Occupational
Safety and Health

HMWET -BELEHR
e B

KPI' Summary

FRENIEIEEE

KPI' Summary
RIRERIEEHE

Our People — Occupational

Safety and Health

HMWET -BELEHE
2B

Our People — Talent
Retention, Training, and
Development
BB - AFBE -
Bl R

KPI Summary

MREBEENE
KPI'Summary
RREBIEIRNE

Our People = Employment
and Labour Standards

RFHET - RS T
8|

Our People = Employment
and Labour Standards
BMMWET -EREEkET
%8

Our People = Employment
and Labour Standards
BMMET - EERST
8



ESG REPORTING GUIDE CONTENT INDEX (Igl% « #H@REIGHRETHI) ABT RS

Material Aspect Content Section Index
FTEHR AR =R
Operating Practices
EEER
B5 Supply Chain Management
B5 {f e E
General Disclosure Policies on managing environmental and social risks of the supply chain. Our Product — Supplier
Selection and Management
—RRIER EEMHER 2 IRE R ERBRBGR HAPIE R - RS
RER
B5.1 Number of suppliers by geographical region. Our Product — Supplier
Selection and Management
iR E S HERHRE - IR Em - R EE
RER
B5.2 Description of practices relating to engaging suppliers, number of suppliers where the  Our Product — Supplier
practices are being implemented, and how they are implemented and monitored. Selection and Management
i EREEAHERNES - MERTEREMNNHERSHE - URBBERITRER HMNER - HERHS
Tk - RER
B5.3 Description of practices used to identify environmental and social risks along the supply ~ Our Product — Supplier
chain, and how they are implemented and monitored. Selection and Management
A BHHEETERTNRERMEERBRNEL - URAABRTRERAE - RAWER - HEBE
RER
B5.4 Description of practices used to promote environmentally preferable products and ~ Our Product — Supplier
services when selecting suppliers, and how they are implemented and monitored. Selection and Management
FMEBEHERR (R EZARRERKRENEN - ARMEERITREETE - HMevER - fEREE
RER
B6 Product Responsibility
B6 EmE{E
General Disclosure Information on: (a) the policies; and (b) compliance with relevant laws and regulations ~ Our Product — Food Safety
that have a significant impact on the issuer relating to health and safety, advertising, ~and Quality; Responsible
labelling and privacy. Advertising and Product
Labelling
—RHEE ERERELE  EE  ZRELBEEN : @B ROETHETAGEARE HEfINER-RMZER
ZIERERE R DI AR HE; RENEEEE
iR
B6.1 Percentage of total products sold or shipped subject to recalls for safety and health  KPI Summary
reasons.
EENEEXERAHTRLEREFRIBHRMACKNED L BREBIEEHE
B6.2 Number of products and service related complaints received and how they are dealt  Our Product — Food Safety
with. and Quality
RN E m R IRBHIREF B AR EH 75 0% - BFNER -RRLER
28
B6.3 Description of practices relating to observing and protecting intellectual property rights. Our Community =
Customer and Consumer
Caring
i i B 4 N AR5 NG EE A R B D BFIWtE - B EEE
EHE
B6.4 Description of quality assurance process and recall procedures. Our Product — Food Safety
and Quality
B BinEiBiE MERE YRS - HPWER -REZER
g8
B6.5 Description of consumer data protection and privacy policies, and how they are ~ Our Community —
implemented and monitored. Customer and Consumer
Caring
R B EEHHRERALRIRE - ARAERTRERTE - BFIWtE - B EEE
EHE
BHERRARDH “E-RFRE HERERRS
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ESG REPORTING GUIDE CONTENT INDEX (Igl% « #HB8REIGHRSETHI) AT RSI

Material Aspect Content Section Index
TEHE AR EHRGI

B7 Anti-corruption

B7 K&

General Disclosure Information on: (a) the policies; and (b) compliance with relevant laws and regulations ~ Business Ethics —

that have a significant impact on the issuer relating to bribery, extortion, fraud and  Anti-bribery and Corruption
money laundering.

— MR BB $HR - BHEREREN QKK ROBTUBTABEAREZHEBZE BXRER-RBERES
BERIRGIEE RS

B7.1 Number of concluded legal cases regarding corrupt practices brought against the issuer ~ Business Ethics —
or its employees during the reporting period and the outcomes of the cases. Anti-bribery and Corruption
RERBAHBITAXEEERDWEEENE THARMNHE RFRER - FRERE - RBREES

B7.2 Description of preventive measures and whistle-blowing procedures, and how they are  Business Ethics —
implemented and monitored. Whistleblowing
HE LG S5 MR R - A RBBERITRER S X ° PIEBE - RR

B7.3 Description of anti-corruption training provided to directors and staff. Business Ethics —

Anti-bribery and Corruption

HmEERE TRENREFTE - BEEBE-RBEBRES

Community

T E

B8 Community Investment

B8 #EiRE

General Disclosure Policies on community engagement to understand the needs of the communities where ~ Our Community —
the issuer operates and to ensure its activities take into consideration the communities’ ~Community Engagement
interests.

— R ER FRENMESERTRETACENELR TENRREER IDHGERLENZ RMINEER -HR2H
EIHR ©

B8.1 Focus areas of contribution (e.g. education, environmental concerns, labour needs, ~ Our Community —
health, culture, sport). Community Engagement
EXEBERWHE  BEEH  BIFK - B#F - b 8BgE) - HFELR - RS E

B8.2 Resources contributed (e.g. money or time) to the focus area. Our Community —

Community Engagement
EFTHREAE A ER (0 R RERE) - BMertE - H[E L
BERBRARAR “ECRERE  HERERARE
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ESG REPORTING GUIDE CONTENT INDEX (Igl% « #HB8REIGHRSETHI) AT RSI

Material Aspect
TEHR

Governance

=)

Part D: Climate-related Disclosures
D5 : RIRAARAHE
Content
AR

Section Index

EH RS

19(a). The governance body(s) (which can include a board, committee or equivalent body charged with governance) or individual(s) responsible for oversight
of climate-related risks and opportunities. Specifically, the issuer shall identify that body(s) or individual(s) and disclose information about:

19a).EEEBERREMARTEENGEEE(TEREFY ZESUHMRASAREB) LEANER - ABHE

RBIATER :
(0]

(ii)

(iii)

(iv)

how the body(s) or individual(s) determines whether appropriate skills and competencies
are available or will be developed to oversee strategies designed to respond to climate-
related risks and opportunities;

ZME S E A WA TE B AT SRR A B M R MBS EAE 1 R B E R RRARRA
T\ B DA 568 B R

how and how often the body(s) or individual(s) is informed about climate-related risks
and opportunities;

ZHE S AR RIRAER R B 77 AR

how the body(s) or individual(s) takes into account climate-related risks and opportunities
when overseeing the issuer’s strategy, its decisions on major transactions, and its
risk management processes and related policies, including whether the body(s) or
individual(s) has considered trade-offs associated with those risks and opportunities;

ZHRE K A ATEE B BT AR - EAR ZRENA L ERIZF MABBBERA B2
A EERFEERBRNES  SEZRBEREARTEEEEZFRIEHEHR
B A0 B AR B O R T RT A

how the body(s) or individual(s) oversees the setting of, and monitors progress towards,
targets related to climate-related risks and opportunities (see paragraphs 37 to 40),
including whether and how related performance metrics are included in remuneration
policies (see paragraph 35); and

ZHBREANFEEFARFERRRMNEEN B RH T EREFEE (RE37
BREFI0R) - BELEEERERIERMATEFEIARAFAA(REISR) &

BITARE LB EEEREA

Our Planet — Climate
Change Management —
Governance; ESG Oversight

HAHHER - RIRE(LE
B -EhIRE HERk

25 00 B AR
B ks =

Our Planet — Climate
Change Management —
Governance; ESG Oversight
BlIR0IIR - RIRE (L E
- Eh B HER

5 00 B AR
B by B

Our Planet — Climate
Change Management —
Governance; ESG Oversight

BB - MRR(LE
- Eh RH HER
EAEE

Our Planet — Climate
Change Management —
Governance; ESG Oversight

HAEER - RURELE
B-ER G RE HERk

s S48 B AR
BREE

(b) management’s role in the governance processes, controls and procedures used to monitor, manage and oversee climate-related risks and opportunities,

including information about:
(b)EIREfE AR ES

(0]

(ii)

EENEERFERRRNIEENE RE  EREGEEREFTHAS  BEUTEM :

whether the role is delegated to a specific management-level position or management-
level committee and how oversight is exercised over that position or committee; and

HAERTRERGSENEEBAAREREERGNRNTHZABRES R
TEE R

whether management uses controls and procedures to support the oversight of climate-
related risks and opportunities and, if so, how these controls and procedures are
integrated with other internal functions.

EEERAEAEEERLEFHEE REAERRNES : (08 @ ELEEER
Ko A2 Fr a0 {A] R EL th N AR ERAE BDPIETT RS ©

AERRARAR
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Our Planet — Climate
Change Management —
Governance; ESG Oversight
BMEH IR - RIRE(LE
B-ER: RS HER
EAEE

Our Planet — Climate
Change Management —
Governance; ESG Oversight

HAEIER — RUREMEE
B-ERRR gk

N =
EREE



ESG REPORTING GUIDE CONTENT INDEX (Igl% « #HB8REIGHRSETHI) AT RSI

Part D: Climate-related Disclosures

DE% : RIXMEBARKE

Material Aspect Content Section Index
TEHR AR =R
Strategy

i

Climate-related risks and opportunities

SRR AR B L B A 3

20. An issuer shall disclose information to enable an understanding of climate-related risks and opportunities that could reasonably be expected to affect the
issuer’s cash flows, its access to finance or cost of capital over the short, medium or long term. Specifically, the issuer shall:

0BT AERBEREEN  NEABRESERPAIEERES  THARBFEERERE  REREIEFAKNAHRIREARBALE - ms -
BITAR :
(@) describe climate-related risks and opportunities that could reasonably be expected to ~ Our Planet — Climate

affect the issuer’s cash flows, its access to finance or cost of capital over the short,
medium or long term;

M IRTEAAATREE ] - RHSRAFEETANRERE - ERENEARKAE
B SR 1 A8 A R P AN 3

Change Management —
Strategy

HAIMHIR - RIRBLE
18— KB

(b) explain, for each climate-related risk the issuer has identified, whether the issuer ~ Our Planet — Climate

considers the risk to be a climate-related physical risk or climate-related transition risk; Change Management —
Strategy

BRBETACHINGSEREREBARR  REFTARTRAZEARERTEMEEYE RMONBE - RIRELE
JE Be o5 B SR 1 A R 4 L TR B B - R

(c) specify, for each climate-related risk and opportunity the issuer has identified, over which ~ Our Planet = Climate
time horizons = short, medium or long term — the effects of each climate-related risk and ~ Change Management —
opportunity could reasonably be expected to occur; and Strategy
BRETACHINEGERFEBRBINES - ABHALSBEBEHAETERTAN RN - RIEELE
R EGER - R HsRE) - & B - R

(d) explain how the issuer defines ‘short term’, ‘medium term’ and ‘long term’ and how  Our Planet — Climate

these definitions are linked to the planning horizons used by the issuer for strategic
decision-making.
PRSI AN EEREH - PHRRE - ARG L E & 0] 81 H 5K B R TE AR 2 8 E B

Change Management —
Strategy

BAHER - RIRE(LE
I8 - KRB

Business model and value chain
EREXAEEE

21. An issuer shall disclose information that enables an understanding of the current and anticipated effects of climate-related risks and opportunities on the

issuer’s business model and value chain. Specifically, the issuer shall disclose:

1 BITANERBEBA T BRGERARBRIGBHEXBEAMBEERRENEAMERZENEN - BBME @ BITARENTHRE

(€)] a description of the current and anticipated effects of climate-related risks and  Our Planet — Climate
opportunities on the issuer’s business model and value chain; and Change Management —
Strategy
M RRAR R R A H BT AN EBEANBEERNSATMERZE BB - RIRE(LE
I8 - 5RRS
(b) a description of where in the issuer’s business model and value chain climate-related ~ Our Planet — Climate

risks and opportunities are concentrated (for example, geographical areas, facilities and
types of assets).

BT ANESEXFEEEF  [RERBRRAESSE R MA (Fln - #hiE
B - RiEREERD) o
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Part D: Climate-related Disclosures

DE% : RIXMEBARKE

Material Aspect Content Section Index
TEHR AR =R
Strategy

i

22. An issuer shall disclose information that enables an understanding of the effects of climate-related risks and opportunities on its strategy and decision-
making. Specifically, the issuer shall disclose:

BT AERBEREATBAGERRRANMBEERBRIRENZENER - AR-HT - BITARRKE

(a) information about how the issuer has responded to, and plans to respond to, climate-related risks and opportunities in its strategy and decision-making,
including how the issuer plans to achieve any climate-related targets it has set and any targets it is required to meet by law or regulation. Specifically, the
issuer shall disclose information about:

(Q)B BAET A B A R K SR EHEIE B SR B FR SR AP A el B T R R AR A BB A BV B 5L - BREET AT EIAEREMEMXENREEBEER - AR
EERSEREETNEZR - BRME - BITARRENUTEM :

(i) current and anticipated changes to the issuer’s business model, including its resource ~ Our Planet = Climate
allocation, to address climate-related risks and opportunities; Change Management —
Strategy
FERBAERRMEEMAES AT REMEREETAEEEX(REERES)ELE  HANMBIR - RIRBLE
BB B - R
(ii) current and anticipated adaptation and mitigation efforts (whether direct or indirect); Our Planet — Climate
Change Management —
Strategy
L 45 o8 78 HA ¥ ME 1T B A {38 B SRl TR (B ki) HFE9 IR - RARE(LE
B - R
(iii) any climate-related transition plan the issuer has (including information about key ~ Our Planet — Climate
assumptions used in developing its transition plan, and dependencies on which the ~ Change Management —
issuer’s transition plan relies), or an appropriate negative statement where the issuer ~ Strategy
does not have a climate-related transition plan; and
BT AR ERE IR A EE S & (B E S E A qug\JHﬂiﬁHE’JIEﬁ““E’Jéﬂ R FEMEHIR - RIRELE
ZAEFTERBENRR) - EBTATREGEERNE - BERENEEER : & I -
(iv) how the issuer plans to achieve any climate-related targets (including any greenhouse  Our Planet — Climate
gas emissions targets (if any)), described in accordance with paragraphs 37 to 40; and Change Management
— Strategy; Metrics and
Targets
AT A BN B IR B 37 2408 Fri A RIRARR B2 (R BT AR E REHRE RO - RIRELE
A & B - 5K IRREEE
(b) information about how the issuer is resourcing, and plans to resource, the activities ~ Our Planet — Climate
disclosed in accordance with paragraph 22(a). Change Management —
Strategy
BEEIT AR ARG B AIRIRE22@BRBKBENITEIRHER BFEHIR - RIRE(LE
- %
23. An issuer shall diasclose information about the progress of plans disclosed in previous — Our Planet = Climate

reporting periods in accordance with paragraph 22(a).

BT AAERBE RIS ERBAAILIRE 2R KBETENEE -
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Part D: Climate-related Disclosures
DH S : RIRMEEEKE

Material Aspect Content Section Index
FTEEHR AE EHR
Financial position, financial performance and cash flows
H#HRR  BHREARRERE
Current financial effect
ER B BRE
24. An issuer shall disclose qualitative and quantitative information about:
20 BITAEBRBEATEMRMEER

(a) how climate-related risks and opportunities have affected its financial position, financial ~ Our Planet — Climate
performance and cash flows for the reporting period; and Change Management —
Strategy
IR R B A 2R T AEERBOFBRR BHERERBERE & RN - RIRELE
18— 5
(b) the climate-related risks and opportunities identified in paragraph 24(a) for which there  Our Planet — Climate

is a significant risk of a material adjustment within the next annual reporting period to ~ Change Management —
the carrying amounts of assets and liabilities reported in the related financial statements. ~ Strategy

EEAEBEB T -ERFEARAVBREATNEENEERAEEREEZARNE RN - RIRELE
RERRE - BN 24()R T BB RIREARBMEEN A b

Anticipated financial effect

AR E

25. The issuer shall provide qualitative and quantitative disclosures about:

D5 BT ABARBATELEME(ER

(a) how the issuer expects its financial position to change over the short, medium and long term, given its strategy to manage climate-related risks and
opportunities, taking into consideration:

@BETALZEETERGEBRRMEENRER  LEBIUTEER  BHEMBHANERS - PHREHAS AL

(i) its investment and disposal plans; and Our Planet = Climate
Change Management —
Strategy
HIKBANRERE & eI - RIRELE
18 - K
(ii) its planned sources of funding to implement its strategy; and Our Planet = Climate
Change Management —
Strategy
HERBEHRREATNESHNFTEES TR & HAIMER - IR LE
18 — 5
(b) how the issuer expects its financial performance and cash flows to change over the  Our Planet — Climate
short, medium and long term, given its strategy to manage climate-related risks and ~ Change Management —
opportunities. Strategy
HERBIABERFABRBAKBHRE  HEIHMBEERBSRECRE - HMAOMWR - RIEELE
FE R REMEL - il
BHERRARDLH “ECRERE  HEREARE
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Material Aspect
TEHR

Climate resilience

RIREE

Part D: Climate-related Disclosures
D5 : RIRAARAHE
Content

AR

Section Index

EH RS

26. An issuer shall disclose information that enables an understanding of the resilience of the issuer’s strategy and business model to climate-related
changes, developments and uncertainties, taking into consideration the issuer’s identified climate-related risks and opportunities. An issuer shall use climate-
related scenario analysis to assess its climate resilience using an approach that is commensurate with an issuer’s circumstances. In providing quantitative
information, the issuer may disclose a single amount or a range. Specifically, the issuer shall disclose:

26 EERBETACHRNRIFEBRBMEBR - BOTABREER  BHATRBETANKEREGEAHREERZEC - BRIATETIENE

1% - %ﬁAM&ﬁﬁlﬂﬁ%mﬁi & A SRR BB B ROMARHEERIREE - RUB(CERE - BITATRES —

(a) the issuer’s assessment of its climate resilience as at the reporting date, which shall enable an understanding of:

(@FETABEERAHERRIENTE - BN THE

(0]

(ii)

(iii)

the implications, if any, of the issuer’s assessment for its strategy and business model,
including how the issuer would need to respond to the effects identified in the climate-
related scenario analysis;

BITANDITERBERBEMEBEANZZ(WAE)  BREETAZTRUFEERRK
HEBESOTHRENTE

the significant areas of uncertainty considered in the issuer’s assessment of its climate
resilience; and

BT AHRIRENE R RF G E B A EATHEE E R HE

the issuer’s capacity to adjust, or adapt its strategy and business model to climate change
over the short, medium or long term;

BITARBRIGERAZEEE - PHMKPREMEFEANESN

(b) how and when the climate-related scenario analysis was carried out, including:

(b)sn{a] B AR s HE 1T R IR ABRE 1S

S0 B

(i) information about the inputs used, including:

(i) ERMBARE - 8215

(1

@)

©)

)

which climate-related scenarios the issuer used for the analysis and the sources of such
scenarios;

BITAES TR EANRREBES RERR

whether the analysis included a diverse range of climate-related scenarios;

DITREREZETRANRIXEREE

whether the climate-related scenarios used for the analysis are associated with climate-
related transition risks or climate-related physical risks;

DITFERNRIEEBIES2E BREERELRRIRIREREYERRER

whether the issuer used, among its scenarios, a climate-related scenario aligned with the
latest international agreement on climate change;

BITAEEBRPREEM T BRNAEE BB HEE 2B

AARRERAT - SBoRERE  HEREARE
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Our Planet — Climate
Change Management —
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BAAHHER - RIRE(LE
18— SRR

Our Planet — Climate
Change Management —
Strategy

KRPIHHER — mIEE L&
2 - R

Our Planet — Climate
Change Management —
Strategy

BAHER - RIRE(LE
I8 - KB

Our Planet = Climate
Change Management —
Strategy

HAIEER - RURELE
B - KRB

Our Planet — Climate
Change Management —
Strategy

BrIE R - RIEZE
1P - SRR
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Change Management —
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=
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Part D: Climate-related Disclosures

DE% : RIXMEBARKE

Material Aspect Content Section Index
FTEEHR AE EHR
(5) why the issuer decided that its chosen climate-related scenarios are relevant to assessing ~ Our Planet = Climate
its resilience to climate-related changes, developments or uncertainties; Change Management —
Strategy
BIANRARAMEZNRFEHEMES LTHEERBEBRE(  BEITREMEND RO - RIRELE
MR 2 - R
(6) time horizons the issuer used in the analysis; and Our Planet — Climate
Change Management —
Strategy
BT ANESTHAERNSHSE : & HFEHIR - RIRE(LE
12 - RAE
(7) what scope of operations the issuer used in the analysis (for example, the operation,  Our Planet — Climate
locations and business units used in the analysis); Change Management —
Strategy
BITADMATREN L ESE (PINDITFTRER S @B R ERELL) HMIE IR - RARE(LE
I8 - 5REK
(ii) the key assumptions the issuer made in the analysis; and Our Planet = Climate
Change Management —
Strategy
BT ANESTTHAER R ERR eI - RIRELE
12 - REE
(iii) the reporting period in which the climate-related scenario analysis was carried out. Our Planet = Climate
Change Management —
Strategy
EITRIEAERBE S O ITAERE - BFIEHIR - RARE(LE
18 — 5
Risk Management
R EE
27. An issuer shall disclose information about:
27. %TT/\/AEE§L/{T§|:‘H

(a) the processes and related policies it uses to identify, assess, prioritise and monitor climate-related risks, including information about:

(@FEITARRET - FHEREAAERR  ARBEEETREESVRIFERNOMEBRABBEERE  SEAERTIENER

(i) the inputs and parameters the issuer uses (for example, information about data sources ~ Our Planet = Climate
and the scope of operations covered in the processes); Change Management —
Strategy
BITAEANBAERRZ2EGINER R RIZFAIRENEHE) B - RIRE(LE
I - R
(ii) whether and how the issuer uses climate-related scenario analysis to inform its  Our Planet — Climate
identification of climate-related risks; Change Management —
Strategy
AT AFIA KA A RIRAE R 1B = 23T R R /R AE R R HPIEHIR - RIRELE
I8 - 5RAE
(iii) how the issuer assesses the nature, likelihood and magnitude of the effects of those risks ~ Our Planet — Climate
(for example, whether the issuer considers qualitative factors, quantitative thresholds or ~ Change Management —
other criteria); Strategy
BITAMAFEABERROZENES - TREERREE@INBETAREEREER RAMBIK - RIRELE
% - BLPIESHEMBAARE) B - R
(iv) whether and how the issuer prioritises climate-related risks relative to other types of ~ Our Planet — Climate
risks; Change Management —
Strategy
4T AR R A0 e] 54 SRR AR B8 2 B AR 70 EL 4t R AL L B O (R BE B PR - RIREEE
- R
BHERRARDLH “ECRERE  HERERARE
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Part D: Climate-related Disclosures

DE% : RIXMEBARKE

Material Aspect Content

Section Index

TRER AR

(v) how the issuer monitors climate-related risks; and

BTANAEREREERRR - &

(vi) whether and how the issuer has changed the processes it uses compared with the
previous reporting period;

M F—(EERAMAL - 1T AR B RO EFERRRE

(b) the processes the issuer uses to identify, assess, prioritise and monitor climate-related
opportunities (including information about whether and how the issuer uses climate-
related scenario analysis to inform its identification of climate-related opportunities); and
BT ABRER - STERIREERS  URETEFES %%éjﬂ%?iﬁtgﬁ’];‘ﬁﬁ(@
AT AR RIA(AI R A SRARABRA 1S S O TR HEE KM BRI &)

(c) the extent to which, and how, the processes for identifying, assessing, prioritising and
monitoring climate-related risks and opportunities are integrated into and inform the
issuer’s overall risk management process.

RIRAERRERFEBEER - F1 - ERHIMERTIE - SO AZITARNELE
R ERRIE - ARBAMIZE LA o

Metrics and targets

E/&RS

Our Planet = Climate
Change Management —
Strategy

H P - SRS
B - R

Our Planet — Climate
Change Management —
Strategy

B HER - RIEB(LE
I8 — HEE

Our Planet — Climate
Change Management —
Strategy

HAIEER - RURELE
b

Our Planet — Climate
Change Management —
Strategy

ﬁﬁ’ﬁﬂﬁhﬂﬁ RIRE(LE
2 -

KPI Summary
MREBIEENE
KPI'Summary
RREMIEIRE

KPI Summary

EERER

Greenhouse gas emissions

BEREHK

28. An issuer shall disclose its absolute gross greenhouse gas emissions generated during the reporting period, expressed as metric tons of CO, equivalent,

classified as:

28 BITAERBEERANNAERBERULHNECARE_SREERT)  UHA :

(a) Scope 1 greenhouse gas emissions;
BEVREREBHEN

(b) Scope 2 greenhouse gas emissions; and
HEVEERBYN &

(o) Scope 3 greenhouse gas emissions.

HEIREREHW
29. An issuer shall:
29 BITAR :

(a) measure its greenhouse gas emissions in accordance with the Greenhouse Gas
Protocol: A Corporate Accounting and Reporting Standard (2004) unless required by
a jurisdictional authority or another exchange on which the issuer is listed to use a
different method for measuring greenhouse gas emissions;
RIFEBRBANBTALTZE —RGMAEAER  BRIBETARRBCRAEREZ
HEER  pEZERFEZREQOLF)) T EH R EREFM

(b) disclose the approach it uses to measure its greenhouse gas emissions including:

O)RBEEARFAERERBIRNTE - B

(i) the measurement approach, inputs and assumptions the issuer uses to measure its
greenhouse gas emissions;

BT ARRGEERERBHNNAEDE BABRHRERR

(i) the reason why the issuer has chosen the measurement approach, inputs and
assumptions it uses to measure its greenhouse gas emissions; and

BITARAEREZEND L  BAEHRBRGEAEREBYN &
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Material Aspect
TEHR
(iif)

()

(d)

Climate-related transition risks
KIRHEE R R b
30.

Climate-related physical risks
RIZMEEWE R
31.

Climate-related opportunities

RIREREKE
32.

Capital deployment

BARER
33.

Part D: Climate-related Disclosures
D5 : RIRAARAHE
Content
AR

any changes the issuer made to the measurement approach, inputs and assumptions
during the reporting period and the reasons for those changes;

BT AEERBEFETE  GABHEBRRETOEMNEEAREETRA

for Scope 2 greenhouse gas emissions disclosed in accordance with paragraph 28(b),
disclose its location-based Scope 2 greenhouse gas emissions, and provide information
about any contractual instruments that is necessary to enable an understanding of the
issuer’s Scope 2 greenhouse gas emissions; and
MARBFE280)RFENHEDETRER  REAUMEREENEERERE
HER - WIREE R TRZHEMNERAREAXENER &

for Scope 3 greenhouse gas emissions disclosed in accordance with paragraph 28(c),
disclose the categories included within the issuer’s measure of Scope 3 greenhouse gas
emissions, in accordance with the Scope 3 categories described in the Greenhouse Gas
Protocol Corporate Value Chain (Scope 3) Accounting and Reporting Standard (2011).
HIRBE28ORBRENHEEILEZREEN  RECAEREZERER : CXEEE
(BEBZHEEREZLEQONF)) M B EBEFIRERTAABEEIRZREH
WHBEEEER -

An issuer shall disclose the amount and percentage of assets or business activities
vulnerable to climate-related transition risks.

BITAARBT SR RAGRERELRRYENEERXBETINEERANLL

An issuer shall disclose the amount and percentage of assets or business activities
vulnerable to climate-related physical risks.

BOTAARBER SRR EERNERBRYENEERXEEINEERANLL

An issuer shall disclose the amount and percentage of assets or business activities aligned
with climate-related opportunities.

BITAABRBSRRGHERRENEER X TN EERE N

An issuer shall disclose the amount of capital expenditure, financing or investment
deployed towards climate-related risks and opportunities.

BITAAFRBRARREEBRRIEENEARFRY BEXRENESE -
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TEHR

Internal carbon prices
A BB E 8

34. An issuer shall disclose:

34T ABREBEAOT ¢
(a)

(b)

Remuneration

A
35.

Industry-based metrics
THER
36.

Climate-related targets

RIZERAEER

Part D: Climate-related Disclosures

DE% : RIXMEBARKE

Content

AR

an explanation of whether and how the issuer is applying a carbon price in decision-
making (for example, investment decisions, transfer pricing, and scenario analysis); and

MEEIT AR A AR T ERIRE E (IR EREK BREBRBEROMN)
&
the price of each metric tonne of greenhouse gas emissions the issuer uses to assess the

costs of its greenhouse gas emissions; (or an appropriate negative statement that the
issuer does not apply a carbon price in decision-making.)

BTARRNFEEAZERBHRRANERARER
28 - EEWZJ%?:J/\&?%%ER%EPEFH BXEME - )

BUENRETEE HEENTE

An issuer shall disclose whether and how climate-related considerations are factored into
remuneration policy, or an appropriate negative statement. This may form part of the
disclosure under paragraph 19(a)(iv).

%‘”‘f?/\/,\ﬁséﬁ@*HEﬁ%ﬁﬁi—!ﬁ&ﬁﬂﬂ@)\%’r%ﬁﬁﬁ SIREEEM S TEA -
BEMB AR IR IR 28 19(a)(iv) R E H M I FE B — 205>

An issuer is encouraged to disclose industry-based metrics that are associated with one
or more particular business models, activities or other common features that characterise
participation in an industry. In determining the industry-based metrics that the issuer
discloses, an issuer is encouraged to refer to and consider the applicability of the
industry-based metrics associated with disclosure topics described in the IFRS S2 Industry-
based Guidance on implementing Climate-related Disclosures and other industry-based
disclosure requirements prescribed under other international ESG reporting frameworks.
AZGABBMBETARRE A ZEFENESRATNEBAEEOTERR - Sl
2EFWTER LFHARENTERE - ERERBEWPLITRERER - XX SHE
?éﬁ/\;?%‘«.l%ﬁﬁﬁ%%ﬁi—fﬁ B FR A RS20 TR I BR He ) ME M EIRRIRE - 4

RERIREELRR T AT Bkt a0 B FE FREARRAM TR IER - X EBHE
EE@%°

THI) ABRSI

Section Index

EH RS

Our Planet = Climate
Change Management —
Metrics and Targets
HFE9HIR - RARELE
B - RIREER

Our Planet = Climate
Change Management —
Metrics and Targets

HAIMIR - RIRBLE
B - RIRHER

Our Planet — Climate
Change Management —
Metrics and Targets

BAHER - RIRE(LE
B -EREER

37. An issuer shall disclose (a) the qualitative and quantitative climate-related targets the issuer has set to monitor progress towards achieving its strategic
goals; and (b) any targets the issuer is required to meet by law or regulation, including any greenhouse gas emissions targets. For each target, the issuer shall

disclose:
37 BT ANERFEQ@QHBE

SR BHERM B R ERMKZENEREAABNELERECBR

EREHREE - BTAARBSEBFEE—RKE

(a)

(b)

the metric used to set the target;

FAARRE B IR HO4E1R

the objective of the target (for example, mitigation, adaptation or conformance with
science-based initiatives);

BRE) B e (PIAEA - BRESAR 2R A 84E)

AERRARAR
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Material Aspect
TEHR
©

(d)

(e)

(9)

(h)

38. An issuer shall disclose information about its approach to setting and reviewing each target, and how it monitors progress against each target, including:

Part D: Climate-related Disclosures
DH S : RIRMEEEKE
Content
AE
the part of the issuer to which the target applies (for example, whether the target applies

to the issuer in its entirety or only a part of the issuer, such as a specific business unit or
geographic region);

B {2 A RE (0 B R EARETA
RIS IR R IE))

the period over which the target applies;

EESEERLS (MEERANKEZREE

B R ER SR

the base period from which progress is measured;

B E AR

milestones or interim targets (if any);

PEERME BRI B R (A)

if the target is quantitative, whether the target is an absolute target or an intensity
target; and

NEE(BE EBERHARERBRERR Rk

how the latest international agreement on climate change, including jurisdictional
commitments that arise from that agreement, has informed the target.

RHTRIR S B 1 (BIE X B E £ R Rl ARG M E B BEITARER R -

BFMTAERBERTRERSHEBEN L  URENAERETES 815 :

(a)

(b)

(@}

39.

whether the target and the methodology for setting the target has been validated by a
third party;

BEREARGRREBBRNTERTEE=7RE

the issuer’s processes for reviewing the target;

BITABZBRENERF

the metrics used to monitor progress towards reaching the target; and

RREEERERNIER

any revisions to the target and an explanation for those revisions.

EFMERT B ENANRRRRA -

An issuer shall disclose information about its performance against each climate-related
target and an analysis of trends or changes in the issuer’s performance.

BITAARBEBERRIZER B RNERNERAREET ANERNBE LR D
#r o

AERRARAR
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Material Aspect
TEHR

40. For each greenhouse gas emissions target disclosed in accordance with paragraphs 37 to 39, an issuer shall disclose:

40 FAIREITEIBBENE —HAER

(a)

(b)

(d)

Part D: Climate-related Disclosures

DE% : RIXMEBARKE

Content

AR
}ﬁﬁy B *—r %?ﬁ/\n\ﬁﬂ§

which greenhouse gases are covered by the target;

B RBEW LR

=R

ku\m

whether Scope 1, Scope 2 or Scope 3 greenhouse gas emissions are covered by the
target;
BERORESHE  HE2HREIREREBEN

whether the target is a gross greenhouse gas emissions target or a net greenhouse gas
emissions target. If the issuer discloses a net greenhouse gas emissions target, the issuer
is also required to separately disclose its associated gross greenhouse gas emissions
target;

B R REREHNEER Fi%ﬂiﬁﬁﬁ?ﬁﬂlﬁé%ﬁ B -
BiR  BITAZASIIMNEERBNAZREBHRAERR

whether the target was derived using a sectoral decarbonisation approach; and

NRRERBHHUFR

BERERRATERBRAEELEN &

THI) ABRSI

Section Index

EH RS
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EE ?E *T/ < E *ﬁ
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B -ERERR

(e) the issuer’s planned use of carbon credits to offset greenhouse gas emissions to achieve any net greenhouse gas emissions target. In explaining its
planned use of carbon credits, the issuer shall disclose:

(BT AFBIERREREHR

(0]

(iii)

(iv)

ERBIPABREMBEREHBRFRER -

BN e A ERAETE
the extent to which, and how, achieving any net greenhouse gas emissions target relies
on the use of carbon credits;

EREERRERABREMAZREHNFRARNEERTR

which third-party scheme(s) will verify or certify the carbon credits;

(S S R BLe 5 = 77 Rt BUBR B SRR

the type of carbon credit, including whether the underlying offset will be nature-
based or based on technological carbon removals, and whether the underlying offset is
achieved through carbon reduction or removal; and

BRERNER  FEREERETREENBAETERBHMBOER - AREREHN
ERBRKERFOBRER © &

any other factors necessary to enable an understanding of the credibility and integrity
of the carbon credits the issuer plans to use (for example, assumptions regarding the
permanence of the carbon offset).

REANTBRETAGEAEANREANAEENTBEEMBTENENEMERZRE

(Bl - HHEE RO RER) ©
BHERRARDH 8 “E-RFRE HERERRS
NISSIN FOODS COMPANY LIMITED 3 2025 ESG REPORT

BITANBEHRE -

Our Planet — Climate
Change Management —
Metrics and Targets

BHER - RIRE(E
B -EIEERER

Our Planet — Climate
Change Management —
Metrics and Targets

HAHIER - RIRE(LE
B -ERERR

Our Planet = Climate
Change Management —
Metrics and Targets

BMEHIK - RIREE
B -REEAR
Our Planet — Climate

Change Management —
Metrics and Targets

HAIE IR — RUREEE
- EIREER



	COVER
	CONTENTS
	CHAIRMAN’S MESSAGE
	ABOUT NISSIN FOODS
	ABOUT THE REPORT
	STAKEHOLDER ENGAGEMENT
	ESG OVERSIGHT
	BUSINESS ETHICS
	OUR PLANET
	OUR PRODUCT
	OUR PEOPLE
	OUR COMMUNITY
	KPI SUMMARY
	ESG REPORTING GUIDE CONTENT INDEX



